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Apdon A.2. Metagopa yVWOoewV, avatrapaywyn Kai dIKTUwaon
EKOEZH

Action D.2. Transfer of knowledge, replication and networking

H mapouoca €ékBeon ekmmovABnke ammd Tnv Opinion and Action
Services Ltd — €Taipo OTO €pyo LIFE19/GIE/CY/001166 pe TITAO
"Exkorpareia Evnuépwaong kai EuaioBnroroinong yia tn ugiwon tng
omar@Ang Tpo@iuwv otnv Kumpox». To €pyo ouyXpnuoaTodoTeiTal
atré Tnv Eupwtraikr ‘Evwon oto mAaiolo Tou rpoypdupatog LIFE.
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SUMMARY in English

The FOODprint campaign developed the D.2.1. «Transfer of Knowledge and Replication
Plan and implemented it through a series of the D.2.2. Networking Activities.

The aim of this Plan was to transfer knowledge and offer solutions to a wide range of
stakeholders who would like to implement similar communication and awareness-raising
actions on issues related to reducing food waste.

The FOODprint campaign contacted public and private bodies, organizations and NGOs,
both in Cyprus and in the rest of the European Union.

This Plan has included knowledge gained from the FOODprint campaign and other
initiatives in the EU, as well as lessons learned on how the activities and products of the
campaign can be used by other stakeholders.

Attached is the list of the Networking Activities already conducted and provided the
opportunity to transfer knowledge of the FOODprint campaign.
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Eicaywyn: H ekoTpareia Foodprint

H ekoTpareia FOODprint gival éva TTpdypappa evnuépwong Kal euaiodnrotroinong
TNG KOIVAG YVWHNG YIA TRV OTTATAAN TPOQiUWYV Kal TNV avaykn peiwong tng. Eivain
TTPWTN TTOU £YIVe TTOTE 0TNV KUTTpOo. ZuyxpnuaTtodorteital atrd Tnv EE - TTpdypaupa
Life Kal LE 18i0Ug TTOPOUG TWV POPEWV TTOU TO UAOTTOIOUV.

MpouTroAoyiopog: 1.018.869€
2uvelopopd EE: 54,25% (552.736€)
Aldpkela: 32 uAveg

H ekoTparteia FOODprint Apxloe Tov ZeMTEURPIO 2020 Kal Ba oAokAnpwOei Tov
Atrpihiog 2023

To eTaIpIKO OXrjua FOODprint £XE1 ETTIKEQAAARG cuvTovIioTr Tov EKdoTIKG Oiko «Aiag»
Kal ETAipoug: Opinion & Action (O&A) - ZUpBoulAol Etmikoivwviag, OpooTrovdia
Epyodotwyv kai Biounxadvwyv (OEB), Parpounas (PSC) — ZUpBoulol Biwoiung
AvaTtrtugng, ®ihol Tng 'ng (FoE)- Kutrpog, TuAua MepiBaAAovtog (TTT), YTroupyeio
"ewpyiag, AypoTtikAg AvaTrTugng & lMNMepiBaAlovTog.

To €TQIPO OXa TOU FOODprint ouvOuAdel TN CUUUETOXN VOGS I0XUPOU QopEa
evnuépwong otov Xwpo Twv MME (AIA) Kal TNV EUTTEIPIA TWV YOPEWV TOU
IOIWTIKOU TOpED OTNV ETTIKOIVWVIA (O&A), TNV ETTIOTNLOVIKA yvwaon (PSC), TO {WTIKO
XWPO TwvV emixelpriocwv (OEB), TNV Kolvwvia Twv TTOMNITWV pe d1eBvr SIKTUwWON (FoE)
KOl TOV KATEEOXNV apuodIo dNudoIo popéa aTnNV EQAPOYT TNG TTONITIKAG, TO TuRua
MepiBdaAAovTog Tou apuodiou YTToupyeiou.

MpokelTal yia éva PIKTO, TTOAUTTPIOUATIKO O€ QUVATOTNTEG ETAIPIKO OXNUA UE
TTPOCGRacn o€ OAN TNV KoIvwvia yia TNV TTITUX Ol1EEAYWYR TNG EKOTPATEIAGC.

MpokAARoEIg KAl OTOXOI

H ekoTpateia FOODprint €0TIACEI OTNV OTTATAAN TPOPiLWY, £vVa TTAYKOOUIO
TTPOBANUA HE TEPAOTIEG OIKOVOUIKEG, KOIVWVIKES KAl TTEPIBAAAOVTIKEG TTPOEKTATEIG.
«Eival atrapddekTo T0 YEYOVOG OTI N TTEiva augAveTal, TN OTIYUR TTOU 0 KOOUOG
oTTaTaAd TTavw atrd 1 SICEKATOUUUPIO TOVOUG TPOPiLwV KABE Xpdvor, dIAKAPUEE O
AvToviIo MKouTéPEG, YeVIKOGS ypauuaTtéag Tou OHE pe agopun TNV TTAYKOOUIA NpEPQ
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TpoQipwy. «epilocdTepa atd 345 ekaToppupla AvOPWTTOI BPICKOVTAI EKTEBEILEVOI
07O ACHA TNG TTEIVAG AOYW TNG ETTICITIOTIKAG AVOOQAAEIOG TOU TTOAEUOU HETA, TN
pwOIKN €l0oAR oTnv Oukpavia», onuelwvel To AieBvég NoplopaTikd Tauegio (2022)

21nv Eupwtrdikr ‘Evwon uttoAoyiletal 0TI TOUAGXIOTOV 90 EKATOUUUPIA TOVOI

TPOQiLWV OTTATAAOUVTAI KABE XPOVO PE OIKOVOUIKA OTTWAEIQ TNG TAENG TwV 140
dloekaToppupla €

EmiTTwoelg atrd Tnv oratdAn Tpo@ipwyv
H oTrataAn Tpo@inwy £XEI TIG TTIO KATW TTPOEKTACEIG

ImatdAn
TpoWipwy

o)

Ui

OIKOVOUIKEG:

AvagloTToinTeg TIPWTEG UAEG
(aTTwAEIO TTOPWV KAl XPNUATWV)
Augnuévo TéAog dlaxeipiong
OPYQVIKWYV aTTORARTWV
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KoIvwViKkEG:

e 1/3 TWV TPOYiLWV KATOANYEI OTA OKOUTTIOIX
e 79 ekaTtoppupia Eupwtraiol TTOAITEG (OUV KATW ATTO TO OPIO TNG PTWXIAG
e 16 ekaToupUpla EupwTraiol TTOAITEG e€apTwVTAl ATTO TNV ETTICITIOTIKN BorB<ia

MepIBAANOVTIKEG:

e [lapaywyn TePIcOOTEPOU QPaynToU ueYaAUTEPN AdoKnon o€ Bapoug Tou
QuOIKoU TTePIBAAANOVTOG

Meiwon yovipdtntag eddgoug

MeyaAuTepn XpHon vePOU YIa TIG AVAYKES TNG YEwpYia

MeyaAUTepn XPriON OPUKTWYV KAUCTUWY OTIG YEWPYIKEG DPACTNPIOTNTES
H atroéppiyn Twv TPOQipwy TTPOKAAET EKTTOUTTEG AEPIWV TOU BEPUOKNTTIOU
Meiwon BaAdooiwy Kal Aypiwv TTEPIOKWYV OIKOTOTTWY

Alayeipion atmroBANTWV

MOAITIOTIKEG:

e H kKouAToupa diadpapaTifel oNUAvTIKO POAO OTNV OTTATAAN TPOPiuwyV. Ta
atrOBANTa TPOPiLWYV TTOU TTAPAyoVvTal KaTA TN SIGPKEIA KOIVWVIKWV
dpPACTNPIOTATWY TTOU OXETICOVTAI LE TTONITIOTIKEG TTPAKTIKEG TTAPAUEVEI IO
ooBapn TTPOKANon. Auté cupPaivel eTTEION KATA TN SIAPKEIA TWV
TTONITIOTIKWY KAl KOIVWVIKWY EKONAWCEWY, TO QaynTO TTPOETOILACETAI OE
UEYAAEC TTOOOTNTEG, TO OTTOIO TEAIKA OEV KATAVOAWVETAI £¢ OAOKArPOU Kal
odnyei o€ alénon TwV TPOYIUWVY TTOU ATTOPPITITOVTAI.

ZITATAAN TPO@ipwyv

To 1/3 Twv TTAPAYOUEVWY TTPOIOVTWY TPOPILWV 1 1,3 dioekaTtoupupia TéVOl
TPOQILWYV OTTOPPITITOVTAI KABE XPOVO TTAYKOO UIWG.
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To peyautepo MocooTo, TOU
GUVOAOU TG STATAANG TPOPipwv
TIPOEPXETAL AMO TA VOIKOKUPIA
53%

42% MPoEpXETAl AMO TIC UTOAOITTEG
OIKOVOHIKEG SpACTNPIOTNTEG, OTWG TIG
povdadeg mapaywyng R/Kal emegepyaciag
TpoWipwy aAAd Kal Tov ToHéa TwY
soTIaTopiwY Kal Twv Sevodoxsiwy.

MoodTtnTa BioaTtrolKodouroIuwyv aTToBARTWY TTOU £TUXE BIaxEipIoNG o€ LovAdES
eTTegepyaTiag aoTikwy atropARTWY aTnVv KuTrpo

51,19 111,23 132,68

O1 1peig o ordTaAeg Xwpeg otnv EE

OAAavdia: H ONAavdia gival n TTpwTn Xwpea TNV OTTataAn
TPOYILWV PE LECO OPO 541 KIAG TPOQIUWV TOV XPOVO

‘ \ BéAyio: To BéAyio gival n deuTtepn KATd o€Ipd XWpa oTnv
& OTTATAAN TPOPIUWV UE 345 KIAG TPOPiuwWYV TOV XpOVOo

KUtrpog: H Kutrpog gival n 1pitn Katd ocipd xwpa e TNV
uwnASTePN oTTataAn Tpoipwyv. Katd uéco 6po, o kabe
OUNTTOAITNG MOG, ATTOPPITITEI 327 KIAG TPO®iLwyV TOV XpOvo
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Mpbéo@areg épeuveg

To 2020, 1o TTPWTO £TOG TNG TTAVONUIag COVID-19, TTEPITTOU 127 KIAQ TPOQipuwV ava
KAToiko otrataAri@nkav otnv EE. Ta voikokupid Trapriyayav 10 55% Twv
QATTOPPILUATWY TPOPIUWY, AVTITTPOOWTTEUOVTAG 70 KIAG ava KAToiko. To uttéAoITTo
45% ATav a1rOBANTA TTOU dNUIoUPYNBNKAV TTPOG Ta TTAVW OTNV aAucida £Qodiacuou
TPOQiLWV.

Food waste in the EU by main economic sectors, 2020

(kilogrammes per inhabitant) é
PO 23ke
\)

e

; Manufacture of food
) products and beverages

70 kg Households ]

Primary production

Restaurants and

12 kg food services

Total
127 kg ; Y okg mmmio

Belgium, Latvia, Malta and Romania: data not available. Czechia, Lithuania, Portugal and Sweden: data are estimated. Ar B rena o 1
Cyprus: definition differs (see metadata). As a result, the EU aggregates are estimated. ec.europa.eu/eurostatis

‘Epeuveg otnv Kutrpo

21nv KUTrpo utroAoyioTnke apxIka (2017) 611 otrataAdouvTal 155,000 Tévol ammoBAnTa
TPOQPILWYV PE EKTILWUEVN OTTWAEIO aVA KATOIKO — 182 KIAG. AuTd Ta dedopéva
aglotroiénkav atro TNV eKoTpateia FOODprint yia TNV UAOTTOINCN TNG EKOTPATEIAG
ngG.

Mo avaAuTikd dedouéva OUYKEVTPWONKAY OTN CUVEXEID, TNV TTEPI0SO 2020 - 21 aTTd
TNV €PEUVNTIKA LEAETN TTOU TTPAYUATOTTOINONKE aTTd TO [NAVETTIOTAWIO TOU Frederick
yia Aoyapiaoud Tou Tuiuatog MepiBadAAovToc.

Ta dedopEva agopouoay TIG LETPNOEIG TWV ATTOPPILUATWY TPOQPIpwY 0€ OAa Ta
oTadIa TNG aAucidag QodIacuOoU TPOYIUWY, EEKIVWVTAS OTTO TNV TTPWTOYEVH
TTaPAywyn, TN LETATTOINON, TO AIAVIKO EUTTOPIO, TA ECTIATOPIA KAI TEAOG OTA
VOIKOKUPIQ.
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H upeyoAUtepn TT000TNTA  ATTOPPIMUATWY  TPOQPIMWY  TTPOEPXETAlI ATTO  TOV
UETATTOINTIKO TOREQ KAl UTTOAOYICETAI O€ 194 KIAG ava KATOIKO £TNCIWG.

ATIO Ta VOIKOKUPIA UTTOAOYICETAI O€ 72 KIAG avA KATOIKO £TNCIWG.

H wkpdtepn 1TOCOTNTA ATTOPPILUATWY TPOPILWY TTPOEPKETAI ATTO TOV TOUED TNG
€0TiAONG KAl TPOQYOdOOIAG TPOPiLwV Kal uttoAoyifeTal o€ 31 Kg avd KATOIKO
£TNOIWG.

H peAétn mrpayupatotromnke 1o 2020 pe 2021. Mevikd, ATav dUOKOAN n cuAloyn
oedopévwy Adyw TnG TTavonuiag Covid-19 Kal TwWV OIOKOTITOUEVWY UETPWV TNG.
ETtriong, o€ TTOAEG TTEPITITWOEIG OI ETTIKEQPAANG TWV ETTIXEIPAOEWY OEV ATAV O€ BéoN
Va TTAOPACYXOoUV TTANPOPOPIEG AOYW TWV TTOANITIKWY TWV ETAIPEIWV.
XpnoluotroInénkav oTaTIoTIKA OToIXEia Tou 2018 (ZTaTioTikh YTTnpeoia KuTtrpou,
FAOSTAT, PRODCOM K.ATT.), EpWTNUATOAOYIQ, OUVEVTEUEEIG, NUEPOASYIQ Kal pEBODOG
Iooduyiou padag. Ta atroteAéopata o€ €TmTTEdO POVADAG XPNOINOTTOINONKAV Kal
HEIWONKav o€ eTTITTEDO XWPAG, L BAoN Ta OTATIOTIKA OTOIXEIO TOU KPATOUG.

2UVOAIKG arroteAéouara amoBAnTwy Tpo@iuwv, (éro¢ 2018)

21adio aAucidag AHOB,A nra Avd KATOIKO TOV XpOVO
i TPOYipWV . e«
£@odiaopouU , (KIAG avd KATOIKO)
(Tévol)

Mpwrtoyevnc MNapaywyn 43564 50
MeTatroinon kai Etre€epyaaia 169706 194
/\IGVIKI’]"ITUJ)\I’]’OI'] Kal GAAN 50268 57
dlavour) TPOQipwV

EO"I:IGTOpIG Kl UTTNPETIEG 57145 31
€0TiAONG

NolKOKuUpI& 63338 72
2UVOAO 354021 404
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O1 ouvoAikég TTooOTNTES ATTOLBANTWY TPOYIUWYV OTNV KUTTPO €ival 354021 TévolI Kai
TO OUVOAIKO ugPidio atmofANTwy Tpoiuwyv armmo 6Aa ra otadia 1nS aAucidag

TPOQIiuwWYV, ava Karoiko atnv KUtrpo, uttoAoyiletar ota 404 KiAd yia 1o 2018.

210X0G EKOTPATEIOG FOODprint

O o10X06 TNG ekOTPATEIAg FOODprint €ival N peiwon TNG oTTATAANG TPOYiLwY, pEoa
aT1TO OUVOUAOUEVEG OPACTNPIOTNTEG OTO TPITITUXO «Evnuépwaon - EuaioBnTotroinon
— AvaAnyn dpdong». EidIkOTEPQ:

> 500.000 TTOAITEG Va evnueEPWOOUV yIa TN OTTATAAN TPOPIUWV

> 100.000 evOIAQEPOUEVOI POPEIG VO AAAAEOUV CUUTTEPIPOPA (ETTIXEIPNTEIG,
ETTAYYEALATIEG, OpYyavVWUEVA OUVOAQ)

> 10% peiwon Tapayouevwy atmoBANTwY atro Trn oTTataAn TPOQinwy atro TIg
OUAOEG OTOXOUG (TT.X. ETTIXEIPHOEIG, KATAVOAWTEG, TOTTIKEG APXEQ)

> 1000 TTaidId va evnuepwBOoUV yia Tn oTTatdAn TPoQipwy

> 275 €TTayYEALATIEG KAI POITNTEG OTOV TOLED EOTIAONG KAl PIAOLEVIOG va
EKTTAIOEUTOUV

> 5.000 eTTIXEIPAOEIG £0TIOONG KAl PINOEEVIOG va evnuepwBoUV

> 15% peiwon aTTWAEIaG TPOPipwy oTnNV aAucida TTapaywynig -
ETTECEPYQTIAG-TPOPODOTIAG

To Zx£810 MeTagopdg Nvwong

(Action D.2. Transfer of knowledge, replication and networking)

To TTapov ZXED10 yIa TN LETAPOPA TNG YVWONG KAl TV AVATTapaywyr) Twv
ATTOTEAECUATWY TOU £pyou FOODprint OTOXEUEI VA LEYIOTOTTOINCEI TNV TTPOCTTIABEI
TTOU ApxIo€ oTnV KUTTPO KAl va TNV LETAPEPEI O€ Eva EUPUTEPO KOIVO £VTOG KUTTpou,
OTOUG TTIO ONUAVTIKOUG EVOIAQPEPOUEVOUG QPOPEIG Kal EKTOG KUTTPOU 0TOV UTTOAOITTO
Xwpo NG EupwTraikAg Evwong, 6TTou péoa atro TIg dpacTnpIoTNTEG DIKTUWONG TNG
EKOTPATEIAG £XEI KTIOTEI €va DIKTUO ETTAPNGS KAl AVTAAAAYWYV YVWOEWV KAl
TTANPOPOPIWV.
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FO 0 D *_ Save Food. Waste less.

Téppa ot omatdAn tpodipwy!

To Zx€010 TTEpIANapBAVEI TIG KUPIEG TEXVIKEG ETTIKOIVWVIAG, TO LETA TTOU
XPNOIuoTToINONKAaV Kal T TTPOoIOVTA TTOU £X0UV TTAPAXBE yIa va EVNUEPWOOUY, VO
€UQI0ONTOTTOINCOUV KAl VA KIVATOTTOINOOUV TNV KOIVH YVWUN YIA pEiwon TNG
oTTaTdANG TPOPILWYV 1) CUVAQPWY OTOXWV dIaxEipIong aTTOPAATWY, KUKAIKNAG
OIKOVOUIag Kal BIwoipung avatTtugng. MepidapBavel dnAadn, 6oa n ekoTpateia
FOODprint Bewpei xpolua Kai 8a urropoucav va xpnoluoTroinbouv yia Tnv
uAoTtroinon avaloywyv TTPwToRoUAILY atTd GAAOUG QOPEIG OTIG DIKEG TOUG
dpaoTnPIOTNTES TTPORBOANG Kal ETTIKOIVWVIAG. To €010 auTd TrepIAauBAavel €Triong
YVWOEIG KOI EUTTEIPIEG TTOU £€XOUV OTTOKTNOEI ATTO TOUG POPEIS PE TOUG OTTOIOUG N
ekoTpaTeia FOODprint PO o€ TTAPNA KAl ETTIKOIVWVia KaB” 6An Tn dIAPKEIA TNG
uAoTToinONG TOU £pYyOu.

2TOXOG €ival n d1adoon KAl avaTTapaywyr] TWV ATTOTEAECUATWY TNG EKOTPATEIAG
oTOV PEYAAUTEPO duvaTd BaBus, 61 udvo Katd Tn didpKeia UAOTTOINONG TNG, AAAG
Kal ueTa TNV oAoKArpwaon Tou. H ekoTtpateia FOODprint kataypdgel, TTapdAAnAa, Ta
mOava TTPoBAALaATA, TTPOKANRCEIS KAl EUKAIPIEG TTOU dnuioupyndnkav Kal
TTPOOCPEPEI OPIOUEVES AUCEIG VIO VO TTPOPBAEPBOUV OTO pnéEAAOV aTTO €va EUpUTEPO
@Aoua aTTd EVOIOPEPOUEVOUGS POPEIC.

LIFET? GIE/CY/001166
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Bpapeia FoodPrint — OEB Apdaon SIKTOWaNS FoodPrint

OAa ta Tpoava@epOueva CNTALATA OTTOTEAECAV QVTIKEILEVO TWV OPACTNPIOTATWV
SIKTUWONG TNG EKOTPATEIOG TTOU £dwaoav oTnv opdda FOODprint TA duvaToTNTA VA
d1adWOEl TIG YVWOEIG, TA TTPOIOVTA KA TIG EUTTEIPIEG TNG KAI VO ATTOKTIOEI AVAAOYEG
TTANPOPOPIES PE TOUG POPEIC TTOU ouvVavTABNKE, TG00 oTnv KUTTpo 600 Kal 0To
€EWTEPIKO. ZuVIOTOUV BE TNV TTPOCTIBEUEVN agia TWV dPACTNPIOTATWY BIKTUWONG
TNG EKOTPATEIOG yIa va SIACPANICTEN N pETAPOPA Kal N avaTTapaywyr TN yvwong.

Ma TNV eKTTéVNOoN ToUu TTAPOVTOG ZXEQIOU AEIOTTOINBNKE N EUTTEIPIA KAl N VWO TToU
QTTOKTABNKE HEoa aTTd TIC OPACTNPIOTNTEG TTOU AVATITUXONKAV KATA TN OIAPKEIA TOU
£pyou:

LIFET? GIE/CY/001166
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FO 0 D *_ Save Food. Waste less.

Téppa ot omatdAn tpodipwy!

A2 XapTtoypd@non TNG upioTauevng KatdoTaong otnv KUTrpo - Mapping of the
current situation

A3 Avarrtugn Tou Zxediou ETTikovwviag - Development of Communication Plan

B1 Anuioupyia MNMAaTeoépuag Zuvepyaaoiag yia diadBean gaynTou - Development of
Collaboration Network for Social Food Donation

B2 AloBoUAeUOEIG Kal EpyacThpIa LE EVOIAQPEPOUEVOUG QOPEIG — Workshops,
Consultations with stakeholders

B3 AvAaTtrtu¢n Tou UAIKOU yia TNV d1Ad0CT TwV YVWOEWV - Development of project
material delivering knowledge on food waste prevention to key stakeholders

D1 EkoTpareia evnuEpwaong, d1IAXuang TTANPOPOPIWYV KAl ATTOTEAEOUATWY - Public
awareness campaign and dissemination of results

D2 AIKTUWON - Networking
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FO 0 D *_ Save Food. Waste less.

Téppa ot omatdAn tpodipwy!

LukTOWOn Kol MeTa@opd YWUIITEWY JE TTROYROppaTa Life

ZTPATNYIKN ETTIKOIVWVIiOG

H atrotUmmwon Tng ueioTauevng katdotaong otnv KUtrpo yia Tnv p€Tpnon mng
oTTaTdANG TPOPILWYV Kal KABOPIOUOU ETTIKOIVWVIAKWY OTOXWV YIQ TN peiwon Tng
aTroTéAEOE EEAPXNG IO oNUAVTIKA TTPOKANCN. Agv UTTAPXAV TOTE BIOBECIUA OTOIXEIA
o€ éva 1600 oUuvOEeTO TTPORANUA TTOU a@opd OAN TNV aAucida TTapaywyng ato To
XWPAQP! OTO TTIATO.

Na va avtatmokpiBei 0TOUG OTOXOUG TNG KAl VO EKTTOVIOEI TN OTPATNYIKH ETTIKOIVWVIA
KAl aKOAOUBWG TWV unNvUpdTwy Tng, N opdda FOODprint €06€0¢€ Capynig oTo
WIKPOOKOTTIO TA TTIO KAipIa EpWTANATA:

> [loia gival n Baon pérpnong (baseline);
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> [loigg gival o1 TTPOCAAWEIG TWV KUTTPIWV KATAVOAWTWY YIA TNV OTTOTAAN
TPOYILWY;

> [loleg OTAOEIG KAl OI CUUTTEPIPOPES TOUG UTTOPOUV va AAAGEOUV Kal TTWG;

>  2€ TTOIEG OMADEG — OTOXO Oa TTPETTEI VA EOTIACEI PE ETTITUXIA N EKOTPATEIQ;

MpokerTal yia BepeAltydn EPWTAUATA, YIA Ta OTToIa Ta dIABECIUA OTOIXEIA ATAV
TTEPIOPIOUEVA, WG KAI AVETTAPKN YIA TV XAPAgn oTpaTnNyIKAG ETTIKOIVWVIOG.

‘Epeuveg - TI padape!

H 1n MNaykutrpia MNoooTikn €épeuva (NoéuPBpiog — AekéuPpIog 2020) £EdwaE TNV
IoXupr B&aon yia TNV UAOTTOINGN TNG OTPATNYIKIG ETTIKOIVWVIAG.

Me Bdon Tnv £peuva auTr, n ekoTpateia FOODprint €0TIOOE OTIC OUVNBOEIEG AYOPAG
Kal dlaxXEipIoNG TPOYiUWY O€ KUTTPIAKA VOIKOKUPIA e Ta akOAouBa atroteAéopaTa:

> To 73% TwV VOIKOKUPIWV ayopadel TTEPICCOTEPES ATTO TIG ATTAPAITNTEG
TTOOOTNTEG TPOYPIUWV

> To 85% TwV VOIKOKUPIWY dnAwvel OTI dTav €TOILACEI 1) TTapayyEAVEL paynTo
uTTdpXOUV TTEPICOEUATA

> To uéoo VOIKOKUPIO TTETAEI OTA OKOUTTIOIO 23% TwV £RdouadIaiwy Tou
ayopwyv o€ TpO@Iua, Aaxavikd Kai gpouTta

> Orav TeTAVE GaynTo Kal TPOQIUA 0T OKOUTTIOIA 01 TTAEIOTOI VILWBOoUV TUWEIG
(56%) kai OTI oTTATAANCAV T XPHUOTA TOUG ADIKA (46%).

> To aioBnua o1 N TPAgn auth Kavel {nuid oto TrepIBAAAoV gival AiydTepo
OIAXUTO (30%).

H apxIkn €épeuva eTTavaAA@ONKe 0TO n€oO TNG EKOTPATEIAG FOODprint - 2N
Maykutrpia MoooTikA épeuva (Mdiog 2022). Ta 1110 ONUAVTIKA EUPHUOTA TNG TTOU
KaBdpioav TNV OTPATNYIKK ETTIKOIVWVIOG FOODprint agopoucav OTo va d0BEi
ATTAVTNON YIOTI T TTEPICCOTEPA VOIKOKUPIG ayopAlouV peyaAUTEPES TTOOOTNTEG
@aynTou.

MNarti AoITov;

> 43% TTPOTILOUV VA £XOUV TTEPIOOOTEPES TTOOOTNTEG LATTWG KAl CUUBE KATI
> 34% viwBouv TTI0 aoPAAAS OTav €XOUV TTEPICTOTEPO PayNTO CTTITI
> 33% B¢éAouv va gival TTposToIpacpévol otav EpBouv PIA0EEVOUEVOI OTO OTTITI.
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> 61% TTPOETOILALOUV TTEPICTOTEPO PAyNTO ATTO OTI XPEIACETal dTAV £XOUV
@INOEEVOUPEVOUG.

Ta @pouTa Kal Ta Aaxavikad QuaoloAoyikd atrodeixBnke OTI gival Ta KUPIA OKOUTTIOIa
O€ VOIKOKUPIQ.

2Tn oUyKpIon avAapeoa oTIG BUO £peUVeG (2020 — 2022) @AvnKe OTI UTTAPEE BeATiwoN
KATAVAAWTIKEG OUVABEIEC OXETIKA UE TNV AyopPd, TN CUVTHPENON KAl TV KATaVAAwon
TPo®ipwyV Kal Tn diaxeipion TG TTAeovadouoag TPOPNG.

Mia TpiTn Kai TEAIKE £peuva Ba die¢axBei oTo TEAOG TNG EKOTpaATEiag, Tov MapTio
2023.

‘Epeuva o€ eTIXEIPAOEIG

H ekoTpareia FOODprint diegriyaye TTapdAANAa Epeuva o€ ETTIXEIPAOEIG, TNV TTEPIODO
lavouapiou — ®eRpouapiou 2022 yia va eEeTdoel Kal eKeivn TN dIACTOCN TOU
TTPORANUATOG KAl VO KABOPIoEl TNV TTPOCEYYIoN TNG ATTEVAVTI O€ EKEIVN TNV opdda —
0TOXO. ATTO TNV KATAYPAPA TWV TTPOKARCEWY OTN BIAXEipIon TNG OTTATAANG
TPOQILWYV O€ ETTIXEIPNOEIS PINOLEVIAG, EOTIAONG KAl TPOPODOTiAg TPOPINWY
@aivovTal Ta akdAouba:

Opyavikd atroBANTa KOl KOUTTOOTOTIOINON

Opyavikd amréBAnTa cival Ta atréRANTA TT.X. KAAQEUATA, TTEPICTEUUATA TPOPWV,
TPOQiLWYV TTOU HUTTOPOUV VA APOouoIwBouv atrd {wvTavoug
OPYQVIOUOUG/UIKPOOPYAVIOUOUG O€ CUYKEKPILEVEG OUVOAKES XWPIG va
TTPOKAAECOUV OTTOIadNTTOTE PpUTTAVO 1) LOAUVON

H koutrooToTtroinon gival pia uaoikr d1adIkaoia n oTToia LETATPETTEI TA OPYAVIKA
UAIKG 0€ €D0QOBEATIWTIKO

2020: To 82% TwV ETTIXEIPAOEWY ATTAVTNOE CWOTA OGOV APOPA TA OPYAVIKA
atréBANTA. TOo 76% TWV ETTIXEIPAOEWYV ATTAVTNOE CWOTA YIA TNV KOUTTOOTOTIOINON.

2021: To 90% TwV ETTIXEIPACEWY ATTAVTNOE CWOTA OO0V APOPA TO OPYAVIKA
atmoBAnTa. To 87% TWV ETTIXEIPNCEWYV ATTAVTNOE CWOTA YIO TV KOUTTOOTOTTOINON.
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Take away/Delivery/Dine in

Save Food. Waste less.
Téppa ot omatdAn tpodipwy!

To TTO000TS TWV ETTIXEIPNOEWY TTOU TTPOCYPEPOUV take away Kai delivery £xouv
auénOei yia Tnv rePiodo 2021.

Mpwivd

Brunch

Meonuepiavo

AegitTvo

Take away

Delivery

Dine in

Take away

Delivery

Dine in

Take away

Delivery

Dine in

Take away

Delivery

Dine in
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- . »
——
% 30% 6%
47% () o
2020 AEV BIVETOL TTOTE TO QaynTd Agv SIVETAL TIOTE TO PaynTo o MpoTelvEL OTOV TTEAAT TO
TIou TIEPLOOE e OTOV TIEAATH take away povo £dav To {nrroel TakKETo take away
0 TEAATNG
0%
2021 ° 63% 37%
Agv Sivetal TTOTE To Yaynto Aev Slvetal OTE TO paynTe of take Mpoteivel otov TeEAdTn TO
Tou TiEpioozhe oTov TERGTR away Povo £av To JnTroeL o MEAATNS TaKETOo take away

Opadeg — oT0X0G

Méoa atTo TIG EPEUVEG £YIVE EQIKTO va TTIBERAIWBOOUV 01 TPEIG OUAdES — OTOXOG:
> Noikokupid& — TI KAVOUV OTO OTTITI
> EoTiarépia — TTwWG CUUTTEPIPEPOVTAI EOTIATOPES KAl TTEAATEG

>  KatavoAwTEéSG — TTWG YwVilouv)TTpoodIopIcTOUV Kal VA KABoPIoTOUV Ol
OuAdEG — OTOXOG

EpyaAcgia etTiIkoivwviag

KaBopioTnkav €1Tiong 1a epyaAcia TTIKOIVWVIAG, pe BAon Tov dIaBEaipo
TTpoUTToAOYIoUS Kal TOV TPOTTO TTou Ba avatrTuxOouv. EidikéTepa:
TnAedpaon

- TV spots
- E1diIka TnAcoTITIKG TTPOYPAUHATO
- @IAogevieg
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Save Food. Waste less.
Téppa ot omatdAn tpodipwy!

Padidpwvo

- Padiopwvikd pnvupata
- PadiopwvikEég oulntroeig
- Radio Live Links

AladikTuo - loTéToTTOI

- loTooeAida Evnuépwong
- YTTOAOYIOTAG ZTTaTAANG
- T[AaT@épua Zuvepyaoiag

Social Media

- Facebook
- Twitter

- Instagram
- Youtube

‘EvTuTia
- Evnuepwrtikd yia TOUG KATAVOAWTEG

- EIBIKO pe 0dnyieg Kal KOUTTOOTOTTOINON

Our Food Waste Calculator
is now available in English!

Hello!
| am the food waste
{1y | calculator.
oy

FOOl
| PRINT

L
Ol HETAPOPA YVWOEWV 0TV KOTtpo Kat
otnv Evpwrn

foodprintcy.eu/calculator/en/

MNpofohr oTa péoa kowwvikng dikTiwang
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FO 0 D *_ Save Food. Waste less.

Téppa ot omatdAn tpodipwy!

H oTpartnyIKn ETTIKOIVWVIAG ETTEKTABNKE ETTIONG OTNV TTAPAYWYN EVNUEPWTIKOU
UAIKOU Kal GAAWV £QAapuoywV EuaioBnToTToiNCoNG TTOU VA TTPOCPEPOUV TAUTOXPOovVA
AUO€Ig Kal o€ AAAEG opddeg — 0TdX0. 'ETOI eKTTOVAONKAV Ta aKOAOUBQ, TTOU
TTPORAEQONKAV OTO TTAQICIO TNG TTPOTACNG, KI GAAQ TTOU TTPOCAPUOCTNKAV UE BAON
TIG avAyKeg 0Tn BIAPKEIQ TNG EKOTPATEIOG!

Odnyog KaAwv lMNpakTikwy yia ETTixeipAoeig
Odnyog yia KOUTTOOTOTTOINON

Odnyog Mpaoivwyv Ayopwv

ExmTaideuTikG pabrjpuata yia véoug — oxoAcia
EkTTaideuTiKG UAIKO YIa ETTIXEIPACEIG

"wvia yia dnuoaioypdgoug

V V V V V V

To pvupa

H Tapaywyr Twv pnvupdtwy TnG ekoTpaTteiag FOODprint, o€ ouvduaoud pe TNV
uYnAnNG a1oOnTIKAG TaUTOTNTA (visual identity — art design), atToTEAOUV dUO {EXWPIOTA
TTPoIOVTA - dUO highlights, TTOU LTTOPOUV VA A&IOTTOINOOUV YIa AVAAOYEG EKOTPATEIEG.
MtropouUv ¢ va agloTroinBouV wg « LEAETN TTEPITITWONG» YIA TOUG AEITOUPYOUG
TTPOROAAG Kal ETTIKOIVWVIAG AAAWV £pywv oToV Topéa Tou TTEPIBAAAOVTOG, TNG
HEIWONG TNG OTTATAANG TPOPiLWV.

To AoyéTutro FOODprint gival S10KPITO, APTIOG AloBNTIKAG Kal KEPSIZEl AUETWGS TO
uaTi!

0%,
4

FOOD 0.
PRINT
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FO 0 D *_ Save Food. Waste less.

Téppa ot omatdAn tpodipwy!

TNAEOTITIKA pnvupaTa

Ta 3 TNAEOTITIKA uNVUMOTA TNG EKOTPATEIAG — OIAPKEIAG 30 OEUTEPOAETTTWV
atrodeixdnkav 1oxupd kai dieIodUTIKG KB’ OAN TN dIAPKEIA TNG EKOTPATEIOG. ‘EXEl
HEYAAN ONUOCIia TO TTWG £XOUV EKTTOVNBEI.

H ekoTpareia FOODprint Kal €16IKOTEPA N OpddA ETTIKOIVWVIAG, TTAPABETEI yIa
OKOTTOUG LETAPOPAS YVWOEWY KAl QvATTapaywynS Ta BAnATA TTapaywyng:

Briua 1°

2KEQPTNKAUE ATTAG KAl TTAVW OTIG TTI0 BACIKES TTPOTEPAIOTNTES, OTTWG
TEKUNPIWONKAv a1Td TIG EPEUVES KOIVIG YVWUNG. IMOIES €ival Ol TPEIG TTPOTEPAIOTNTEG;

> Noikokupid
> EoTiaropia
> YTmrepayopég

Brua 2°
Molo 6a utropouce va ATav 1o TTI0 dIEICOUTIKO motto TNG EKOTPATEIAG;
Eivai kpipa! Eival kpipal

MpokeiTal yia To Kupiapxo ouvaiodnua Twv Kutrpiwyv étav TTeTouv ¢aynto pe BAcn
OAeG TIG €peuveg FOODprint.

Bynke péoa atmmd oeipd cuvaviioewy - «I0E0BUEAAAG» LE OAOUG TOUG ETAIPOUG.
YT pge neyadAn ougAtnon yia 1o eOETIKA TTpootyyion: NTpotrj! NTpotr!
ATTOPPIQONKE YIOTI KPIONKE ATTALIWTIKO UAVULA TTPOG TOUG TTONITEG Kal Ba
AeIToupyouoe ammoBnTIka TTapd Ba TTapakivouoe yia BeTIKH dpdaon.

H KWwAIKN AN «Kpipa» TTEPIANPONKE e EUPNUATIKO TPOTTO KAl OTA TPI OEVAPIA TWV
TNAEOTTITIKWYV HUNVUUATWV.

Mo avaAuTIKQ, yIa TOUG OKOTTOUG LETAQPOPAG YVWOEWY, N EKOTPATEIO FOODprint
TTapabEéTel Ta Bivieo Kal Ta oevaplia:

LIFET? GIE/CY/001166
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TV SPOT 1 - Epeig Kail 0 ...§eXEINIOHEVOG OKOUTTIOOTEVEKEG HOG
https://youtu.be/rFx5QRk_Pe

H épeuva pdag £€0¢€1ge TNV avAaykn yia ETTIKEVTPWON TO KATECOXAV TTPORANUA TNG
otatdAng: MNépav TG WICAHS OTTATAANG YivETAI OTO OTTITI!

Oudda - o1éx06 pag: Eupu Koivé - Na apgiofntiicouue Tnv AdBog KouAtoupa, Thv
agBovia...

Motto: Eivai kpipa!

Concept: QUTOOAPKAOUOG, XIOUUOP, YPYOPOS puBUOG, theatral AOyog

Ekpwvnon: Adyog (theatral, aAAadel atréTOpa UPOG, COBapPEUEl TTPOG TO TEAOG)
- Tlevag; lNooo meivag; Oa eag; Néoo Ba pag; Ki dAAo Ba pag; Kai va mou
OKO¢ Kal Ta TTETAS, KI” atT’ TNV apx i TaAI 1o 1ag... [eivag; MNoéoo meivag; Oa
@ag; Néoo 6a pag; ....2TOI!
Caption
- 182 KIAG aynTou oTa okouTridia, KABe xpovo arrd Tov KABe éva uag.
- AnAadn uiod KIAG paynTou Tnv nuépa.
- Eivai kpiua. Eivai ...kpiua

TV SPOT 2 - O TaBepvidpng Kal ol TTEAATEG

https://youtu.be/7JUUYdwfICs

H épeuva pdag €0€IEE TTWG EKTOG ATTO TO VOIKOKUPIO, OTTOU YiVETAI LEYAAN OTTATAAN,
UTTAPXE! pia OeUTEPN BACIKA TTPOTEPAIOTNTA: Ol ETTAYYEALATIEG TOU paynTOU KAl Ol
TTEAATEG TOUG.

Oudda — o1dx06: EoTidTopEg, TTEAATES

AvadEeIKVUOURE T ONUACIA KOG VEAG OXE0NG AVAUECO OTOV ECTIATOPA KAl TOV
TTEAATN - KaTavoAwTHA. Na TTapayyEéAvoupe pe LETPO, va TTaipvouue @aynTto o€ dogie
bag. Na 10 TTpoTEiVOUV KaI Ol EOTIATOPEG: TTAPE TO OTTITI!

Motto: Eivail kpipa!
Concept: Na éxoupe £va yvwoTo TaBepvidpn — MNavayiwtng Mévidng — TaBépva
«ZAVETTOG», VO OKEPTEI TO AVTIOETO ATTO AUTO TTOU TOOA XPOVIA dlapnuiel
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(LTTOAIKOUG HECEDEG) Kal £TO1 TTEIBEI KI AAAOUG. Tov oup@épel, atTTaAANGooETal ATTO TA
TTPOCOETA OKOUTTIOIA.

Eikéva:

Mia TTapéa o€ €0TIaTOPIo ¢NTé TOV AOYAPIAOUO HE TO TPATTEC VA €XEI AKOUA TTIATEAES
YEUATEG PayNnTO

O oepBITOpOC TTaipvEl TOV Aoyapiaopd, N TTapEa ONKWVETAI va QUYEI Kal, EKEIVN TN
OTIYMN), ELPAVICETAI O XAUOYEAAOTOG EOTIATOPAGS. TOUG KAVEI VEUUA « OO AETTTOY.
Madi Tou €xel @E€pel DIOKAKIA (XAPTIVO AVAKUKAWGCIUO UAIKOG).

Me yopyEg KIVAOEIG YEUICEI TO DIOKAKIA, N TTAPEA KOITAZEI KATTWG ATTOPNUEVN.

Toug TTaipvel aykaAid Kal PAGE TTPOG TO YAKO:

- Aev reraue moré paynto. MNapayyéAvouue 600 Ba @aue, Kai udvo av BéAouue
Kal aAAo, 1o {nraue.

- AV TTEPIOCEWEl, KAVOUUE OTI KAVEl O TTOAITIouEVOS KOouog. To mraipvouue uadi
uag.

- Aev reraue moré gaynro.

- Eivai kpiua. Eivai ...kpiua

TV SPOT 3 - dpe yia ywvia, dev €ipaoTe Ywvia!
https://youtu.be/d59cHIVfMwo

Méoa atrd TNV €peuva Kal TIG KAAEG TTPAKTIKEG, AvAOEIKVUOURE TN onpacia aAAayng
TNG CUUTTEPIPOPAGS Hag OTaV YwViCOUUE OTO COUTTEPUAPKET.

Motto: Aev €Xw Kpipa!

Concept: ETOInAdw KATAAOYO pe TO Ti XPEIAdopal, EAEYXw ayopEG, nuepounvia Agng,
YwvVidw EEUTTVA, TTAVTA TTPOETOILACUEVOG, OXI TTEIVAOUEVOG. 2WOTH aTTOBAKEUON.
Neapd Ceuydpl, EKTTAIOEUOULE pIa VEQ YEVIA KATAVOAWTWYV

Zeuydpl VEwV, Xwpog KaAaiodntog aAAd Oxi1 ¢e{nTnuEVOG.
Toug TTapakoAouBou e TTou gival OTTITI KAl ETOILAZOUV padi Tn AioTa ayopuwy.
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Toug BAETTOUNE OTNV UTTEPAYOPA VO YwViCouV, eV cUUBOUAsUOVTal BIAPKWG TN
AioTa Toug.
Toug BAETTOUNE EAVA OTO OTTITI EVW TOTTOBETOUV TA TTPOIOVTA HETA OTO WUYEIO.

AKOUUE TIG «OKEWEIG TOUG» KABWG dpouv. O1 pwvES, evaAAdooovTal atmd ¢pdon o€
@pdaon evw o1o TEAOG wIAGve padi.

- [: AMo va giuar wwvio, kai aAAo va EEpw va wwvilw!

- Al Zépw va ywvilw onudaivel:

- I Eroiuadw tn Aiota pou aro 1o orrirl. . ..

- A:..... ug Qura mou Tpayuatika xpeiadoual Kai ox1 Ot vavai.

- [:2mvurmrepayopad diaAéyw TPOOEKTIKA!

- A:..... Koiralw mavra, 1ic nuepounvies Anéng.

- [: 210 wuyeio umraivouv 6Aa, otn cwaortn 6éon!

- A: Na ywvilw oword, givail 10...@wvio pou!

- A+l: Mou pével xpripa kai ...0gv xw Kpipal

H TpoBAewn yia dieCaywyr o€Ipds EPEUVIIV KOIVIG YVWUNG KAl TTIO £CEIBIKEUUEVNG
OTO XWPO TWV ETTIXEIPHOEWYV, aTTodEIXONKE Kaiplag onuaadiag yia va kabopioTouv Ta
KEVTPIKA pNvUUATA TNG EKOTPATEIOG.

AUTEG 01 €pEUVEG ATAV ETTIONG ATTOPAITATES YIA VA ETTAVARERAILLOOUV TIG OUADES —
OTOXO TNG EKOTPATEIAG, OTIC OTTOIEG Ba ETTPETTE AKOAOUBWG VA ETTIKEVTPWOEI.

Anupooioypa@iki Tpooéyyion

H exotpateio FOODprint evoopdtmaoe oT1g 0pactnplotnTes NG, TN AEITOVPYin GE GLVENN
Baon evog I'pageiov Tomov (Press Office) tng ekotpateiog.

MpdkeiTal yia KaAA TTPAKTIKY TTOU TTPocdidel TTPooTIBEuEVN agia o€ dNUOCIES
TTONITIKEG, OTTWG AUTEG TTOU TTPOoWOEI N EE kal Ta KpdTn yia va KivATOTIoIROOUV TOUG
TTOAITEG TOUG, va AAAAEOUV OTACEIG KAl CUUTTEPIPOPES KAl VO CUUPBAAOUV OTNV

ETTITUXN £EQAPUOYH TOUG.

Agv apkouv o1 Kavoveg Tou marketing kai n dlagriuion.
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O1 oTpaTNYIKEG ETTIKOIVWVIOG ONUOTIWV TTOMITIKWY OTTWG Ol EKOTPATEIES
eualoOnrotroinong TTPETTEl va AapBavouv uttown akoAouBa kai péoa atrd auto To
TIVEUUA VA ETTIKOIVWVOUV TA UNVUUATA TOUG TTPOG TOUG TTONITEG:

> [lou oTéKEl N KoIVWwVia aTTéEvavTl 0To TTPORANUA/QAIVOUEVO;

EvaioBnoieg, otepedTUTIA, BABUOSC WPILOTNTAG, ETOILOTNTA YIA TTPO0BO,
evBdappuvaon, UTTOBOUEG KOK

> [lwg Ba eBavouv o1 TTANPOPOPIEC OTOUG TTOAITEG;

Me Keipeva pe dNUOCIOYPAPIKK ETTECEPYATIA: ATTOPUYH OTEPEOTUTING, EEPNG
YAWOOQOG, TUTTOTTOINUEVWY EKPPATEWYV, EBILOTUTTIKWYV TTPWTOKOAAWYV KOK

Na Toug 1m0 TTdvw AGYOUG, N ekoTpaTeia FOODprint opyavwaoe TIC OpATEIg
TTPOoROANG akoAouBwvTag TIG £€NG uEBGOOUC:

2UO0TNUATIKI TTPOROAN TTANPOQPOPIWV

Avadeitn Twv dpacTNPIOTATWY TNG EKOTPATEIAG
KivnTotroinon evola@epOpeEVWY QOpEWV

ATtreuBeiag TTpooéyyion Koivou — Infopoints and Radio Live Links

V V V V
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BéATIOTN agloTroinon TWV pEoCWV

270 IAPOPOTTOIOUNEVO TTEPIBAAAOV TNG ETTIKOIVWVIOG, N EKOTpATEI FOODprint
TTPoéRAeWe TN paydaia auvexI{Ouevn oTpo®r) oTnv d1adIkTuaKr) TTPORoAr: OAa —
TTANPOPOPIES, EIKOVEG, BiVTEO — OTO KIVATO TNAEPWVO!

2NUAVTIKA YIa TOV OKOTTO auTo, UTTPEE N d1dxuon Twv TTANPOQOPIWY LETa ATTO TIG
OI0dIKTUOKEG O€AIDEG TOU ouyKpoTruaTtog AIAZ kKail €10IKOTEPA TOU SIGMAlive.

Mepaitépw n ekoTpaTteia FOODprint agloTroino€ TTARPWG Ta LECA KOIVWVIKAG
OIKTUWONG KaBWG Kail TNV TNAEOpaOT, e TTOANATTAEG PIAOEEVIES KOl oulNTHOEIC OTNV
TNAeO6pacn Tou ZIFTMA, petddoon Twv TNAEOTTTIKWY uNVURATWY FOODprint, KaBwg
Kal To Padiogwvo, TTou atroTeAei pia otabepr agia.

AvdtrTuén dpaocTnploTATWV

H ekoTparteia FOODprint e¢eAicoeTal péoa atro éva TTAOUCIO TTAEyua
dpPACTNPIOTATWY TTOU ATTOOKOTTOUV OTNV EUICONTOTTOINON e CUVOUAOUEVEG
TTapeuBACEIC yIa KIVRTOTTOINON KAl avaAnwn dpdong atro Toug TTOAITEG KAl TOUG
OPYOVWUEVOUG QPOPEIG.

O1 dpaoTnpIdTNTEG FOODPrint £€dwoav ETTITTPOCOETN OUVOXI OTNV EKOTPATEIO KABWG
TepIEAaBav Ta akdAouba:

Anuoaoio diaAoyo yia TNV BIwaiun avaTTugn

AiaBoUAeguon yia Tn oTTATAAN TPOPIUWY UE TOTTIKEG KOIVWVIES

2UlNTAOEIG YIa TNV KUKAIKI oIkovouia — dlaxEipion aTroppIupdTwy
EKTTQIOEUOEIG ETTIXEIPNUATIWV KOl OTTOUdACTWY

AIKTOWON pe evOlapePOUEVOUG PopEeig aTnv Kutrpo kai atnv uttohoitrn EE

V V. V V V

OAeg auTég o1 5paaTnPIOTNTES TTPOETOILAZOUV TNV KOIVH YVWUN KAl TO GUVOAO TNG
KOIVWVIaG yia TNV ueyadAn aAlayr trou €pxetai!

To FOODprint 3ivel «GKUTAAN»

21NV TTEPITITwon TG Kutrpou, n ekoTpateia FOODprint ASITOUPYNOE WG TTpoayyeAia
NG PIQIKAG AAAAYNG OTNV TTONITIKF SIAXEIPIONG TWV OIKIOKWYV OTTOPPILUATWY UE TNV
EQPAPUOYI TOU «TTANPWVW 600 TTETW» aTTd Tov AUYOUOTO TOU 2023.
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2UVETTECE ETTIONG UE TNV UAOTTOINON TNG €BVIKAG OTPATNYIKAG TOU YTTOUpPYEiou —
Tunuatog MNepIBAAAOVTOG KaI TNV UAOTTOINGT ONUAVTIKWY £PYWV UTTOOOWNG aTTd TO
Tapeio Avakapwng kal AvBekTIKOTNTAG, wia I0XUpPr eukaipia yia Tnv KUTTpo va
KaAUWel TO £60QOG YIa ETTITEUEN TWV TTAVEUPWTTAIKWY OTOXWYV OTO TOUED TNG
KUKAIKNG OIKOVOuiag.

H ekoTparteia FOODprint €dwoe TTAPAAANAQ OKUTAAN OTO peYAAO 10€TEG TTPOYPARUA
Life Trou uAoTroI€i TO TpApa MepIiBAaAAovTog, TO LIFE - IP Zero WASTE (LIFE20
IPE/CY/000011) - 'E¢uTTVN TTapaKOAOUONON KAl ATTOTEAEOUATIKI LEIWON TWV
atmoBAATWY oTnNV KUTTpO.

Mepaitépw, n Totmikr) AuTodIoiKNON UTTOPEI £TTIONG VA A&lOTTOINOEl TA TTPOIGVTA TTOU
TTepIAapBavovTal oTo TTapoV 2XED10, KABWG UAOTTOIEITAI N LETAPPUBION TNG YIA VA
avaAdBel Tov TTAEOV TTPWTAYWVIOTIKO POAO OTN DIAXEIPION TWV ATTOPPIMUATWY HE
HEYOAUTEPNG KAipaKag OopES (ARpoug) Kal apuodia deutepoBaduia dpyava o€
ETTAPXIOKS ETTITTEDO.

To FOODprint atroTéAeoe £101 TN BACN yia TRV aAAQyn pE KOIVWVIKA (Upwaorn,
dlaBouAeucon, avarrtugn emmaenig kai diaAdyou. OAeg o1 dpaoTnpidTnTEG FOODprint
UTTOOTNPIXBNKAV ETTIKOIVWVIAKA LE AVOKOIVWOEIG, PETTOPTAL, PINOEEVIEG,
QavapPTAOEIG OTA social media KOK

XeipoTriaoTd atroTeAéouara

H ekoTparteia FOODprint 0TO TTAQICIO TOU TTAPOVTOG 2xEDiOU TTPOERAEYE TNV
TEPAITEPW TTPOBOAA LECW TNG I0TOCEAIDAG TOU VIO OKOTTOUG avaTTapaywyns OAwv
TWV XEIPOTTIOOTWYV TTPOIOVTWY TNG. AUTA BpicKovTal GTOV OUVOECOO
https://www.foodprintcy.eu/el/apotelesmata/ kai TTEpIAApBAVOUV:

> 'Epeuveg

> Xaptoypdenon

> AlaBouAeloelg

>  00ny6g KaAwv MpakTIKWV yia ETTIXEIPACEIG
>  EvnuepwTtikd UAIKO

>  EKTTaIdeuTIKO UAIKO

> [IAaT@Opua Zuvepyaoiag
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Odnyog yia Mpdoiveg ZupPaoeig

2x€£010 MeTagopds Nwoewyv — AIKTUwon
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0 adnyds avapéperal o Eomardpia, Zevodoxaard EomiaTdpia Kai o Movides Tou
Tpwroyevij Topéa e Epacn aTiv MeTanoinar Twv TpoPiuwv.

Danyoc Kahwy MNpoKTIKWY KOl EVIREQWTIRG Y AKS

OikgloTTOIiNON — KIVNTOTrOIiNON

H ekoTpareia FOODprint avaTiTuXOnKe KATA TPOTTO WOTE 01 YOPEIG TNG AANAYAG OTNV
KoIvwvia, ol stakeholders va oIkgl0TTOINBOUV TNV TTPOCTTABEIA KAl VA YivOUuv
TTOAATTAQCI00TEG TNG.

EidIkdTEPQ, OAOI 01 ETAIPOI TNG EKOTPATEIAS OUVEDPAUAY OTNV AVATITUEN TWV
OPACTNPIOTATWY HE TNV CUUTTPAEN TWV POPEWY TNG KOIVWVIOG yia va evnuepwOouy,
va ETTWEEANBOUV Kal VO CUPUETAOKOUV EVEPYA OE AUTEG.

EidikéTepa:
Emyeiprioeic — H OEB métuxe

>  ZUPUETOXN O€ EKTTAIOEUOEIG

> Aglommoinon Odnyou KaAwv MNpakTikwyv

> Kabiépwon Bpapeiwv FOODprint

> [1poBoAr} TNG EKOTPATEIOG OTOUG XWPOUG TOUG
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Save Food. Waste less.
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Néa yevid — H PSC kai n Opinion

> EKTTaIdeUovTag TOUG EKTTAIDEUTIKOUG

> 2xoAgia AnuoTikou kai N'upvaaciou

>  Anuooieg TeXVIKEG ZXOAEG Kal Anudoieg TpIToPBABuIES ZX0AEG
EmayyeApaTikig Katdptiong otov Topéa Twv =evodoxelakwyv (MIEEK)

EtrayyeApaTikoi Zuvdeopol — AIKTUwaor Opinion
TotmikA Autodioiknon — Apdoeig dilaBouAeuong PSC

®opeig Kutrpou kai EE

MeTapopd yWoewy O EVOIOQE POUEVOUS POPEIC
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Id1aiTepng agiag oto TTapdv ZxEDI0 gival o1l dpdoelg SIKTUWONG YIA TN LETAPOPA
YVWOEWYV, avTaAAayr EUTTEIPILIV KAI avaTTapaywyr) pe AAAOUG POPEIG TTOU
uAoTroiouv épya LIFE oTnv Eupwtrn. ZexwplioTh agia gixav n koivr) dpdon ue tn
OUMUETOXN TWV OUVTEAECTWYV TWV TTPOYPARUATWY LIFE — IP TNG KUTTpOU Kal TNG
EANGdag, kaBwg kal Tng ZAoBeviag.

To OUVOAO TwV dPACTNPIOTATWY KATAYPAPETAI O€ E10IKO KATAAOYOG O OTT0I0G
ETTICUVATITETAI WG TTAPAPTNKA, LE OAEG TIG OXETIKEG TTANPOYOPIES, EVW YVWOEIG TTOU
aTToKTHONKAV a1rd ToUG AANOUG POpEIG, BpioKOVTal avAPTNUEVES OTNV IOTOCENIDO
FOODprint.

Mavw oTIg dpaoTnEIOTNTES BIKTUWONG OTNPIXONKE Kal n opydvwaon Twv study visits
TNG EKOTPATEIOG FOODprint.

Z0voyn

H emTuxng uAOTTOINON WIAG EKOTPATEIOG EVNUEPWONG Kal EUaIoOBNTOTTOINONG
eTnpeddeTal atrd pia oeIpd atrd TapAyovTES TTOU TTPETTEI va AapBdavovTtal uTtoyn,
1I0iWg OTAV TTPOKEITAI VIO TNV ETTIKOIVWVia dNUOCTiwyV TTONITIKWV pe TOO0 OUVOETES
TIPOEKTACEIG.
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H atroteAeopaTikOTNTA TNG EKOTPATEIO FOODprint OUVOEONKE UE TIG AAUCIOWTEG
dpaoTNPIOTATESG TOU OAOU £pyou, OTTWG N diEEaywyn EPEUVWV, Ol DPATEIG
dlaBouAeuong kal TTPOROANG, ekTTaideuong Kal dIKTUWONG.

AuTO KpiBnKe £Capyng avaykaio yiari:

(a) Eival n TTpwTn @opd TTou UAOTTOIEITAI pia EKOTPATEIA EUAICONTOTTOINONG UE AUTO
TO QVTIKEILEVO — TN peiwon TNG oTTaTdANG TPOYiuwy, dpa Ba €ixe Kal TOV XapaKTAPA
TOTTOBETNONG TOU TTPORANUATOG OTNV KOIVA yVWun (agenda setting)

(B) Aev uttiipxav eTTapKNA CTOIXEIA VIO va SIApnOpPWOEi N IKOVA TNG TTPAYUATIKAG
UQIOTAUEVEG KOTAOTAONG, Gpa Ba ETTPETTE VO OXEDIAOTOUV KOl VA EKTTOVNOOUV
£peuveg TTEdIOU KOl OTOXEUUEVEG OUADEG OTOXOU Yia va UTTapéel n Baon (baseline).

(y) AtroteAei ocoBapr] TTPOKANGCT OTN OTPATNYIKA ETTIKOIVWVIAG, N OTTOKWOIKOTTOINON
OTACEWV KAl CUUTTEPIPOPWV KAl TNG KOUATOUPAG TWV KATAVAAWTWY O€ QaIVOuEVA
UE TTOAAQTTAEG TTAPAUETPOUG, OTNV TTPOCTTABEIA VA EKTTOVNOOUV ETTIKOIVWVIAKA
UNVUUOTA, CUUTTUKVWHEVA KOl OIEICOUTIKA.

(®) H otratdAn Tpoipwy gival Eva TTpOBANUa TTou TTPOKAAEITAI ATTO €va pEiypa atmod
€UBIAKPITEG YIA TO KOIVO OIKOVOUIKEG TTAPAUETPOUG, OAAG AIyOTEPO EUDIAKPITEG
KOIVWVIKEG KO AKOUA TTIO TTEPIOPIOUEVEG OTO PUAAO TwV TTOMITWYV, TTEPIBAANOVTIKEG
EMTITWOEIS. MMEPAITEPW UTTAPYXOUV EUTTEDWHEVESG OUVNOEIES, ATTOUCIA TTPOTTAIOEING,
ENAEIYN KIVATPWYV KAl UTTOOOUWV YIa BETIKI avTattokpior. OAEG auTEG o1 TTAPAUETPOI
Ba TpETTEl va cuvuTToAOYiICOVTal YIA VA ETTITEUXBOUV 01 GTOXO! — KI AUTOI TTPOKUTITOUV
Héoa atrd pKPA — wkpd BAuaTa.

(8) H exoTtpaTeia FOODprint ul0BETNOE 0PBOAOYIKA TNV TTPOCEYYION VIO LETPNOEIG
KOIVING YVWUNG, OTNV apxr, EVOIAUECTA KAl OTO TEAOG TNG EKOTPATEIAG yIA VA €ival O€
B0¢on va agloloyei oToIxEia Kal dEdOpEVA VIO OKOTTOUG KAAUTEPNG ETTIKOIVWVIAG KOl
TUXWV TTPOCAPUOYWV.

(€) Kata 1n dIAPKEIA TNG EKOTPATEIAG, N CUUTTEPIPOPA TWV KATAVOAWTWV
UETAAAGXONKE eCauTiag aTTPOPAETITWY EEWYEVWV TTAPAYOVTWV.

- AQevOg neoOAAGBNOE N TTaVONUia TTOU KPATNOE O€ EYKAEIOUO KAl TTEPIOPICUOUG TOV
TTANBUO UG, aANGloVTAG TIG CUVABEIES KAl TNV KABNUEPIVOTNTA TOU Kal ETTNPEAlovVTAG
ooBapd Tn oTACN EVOIAPEPOUEVWV QPOPEWV OTTWG Eival ol EEvodOXOl, Ol
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TTPOUNBEUTEG, Ol EOTIATOPEG, OI UTTEPAYOPEG. Aev UTTAPXEI au@IBoAia OTI uTTAPLav
TTAPEVEPYEIEG AOYW UEIWONG TOU KUKAOU EPYACIWYV ETTIXEIPHOEWY, OTTWG TA
gevodoxeia Kal Ta oTIOTOPIA, AAAG KOl EUVOIKEG CUVONKEG VIO AAAEG ETTIXEIPHOEIG
yia va dwoouv wbnon otnv KatavaAwon. Mia pepida Twv KatavaAwTwy pe Ac@QaA
EPYACia EVOEXOUEVWIG VA EYIVE TTIO ETTIPPETTIG OTNV KATAVAAWOT), AVTIBETWG TTPOG
GAAoug TTou Adyw TNG Kpiong Kai TG £MIo@alous BEong oTnv ayopd epyaciag va
€ylvav TTIO GUVTNPENTIKOI TNV KatavaAwaon.

- AQeTEPOU, EKONAWBNKE TO HEYAAO KUpA aKPiBEIag eEaITiag TOu TTANBWPIoHOU PETA
TNV PWOIKN €1I0B0Ar} otV Oukpavia, TNV Avodo TWV TILWV KAUCTUWV Kal
NAEKTPIOUOU KaI TNV OUVOAIKK] d1a¢gopoTroinon TNG ayopds. O1 KAaTavaAwTEéSG £XoUV
YiVEI TTIO CUYKPATNUEVOI OTIG AYOPES TOUG AdYW OKPIBEIOG KAl EVOEXOUEVWG TTIO
TTPOBULOUG VA KATAVONOOUV Ta {NTALATA TNG OTTOTAANG TPOPIUWV.

Kd&Tw atré auto 1o @aoua Twv TTPOKAACEWY, N EKOTPATEiag FOODprint akoAouBnoe
TIG €GAG APXEG, TIG OTTOIEG KATAYPAPE! YIA VA ATTOTEAECOUV TO TTEPIEXOUEVO TNG
UETAPOPAG YVWOEWYV, EUTTEIPIAG, TEXVIKWYV ETTIKOIVWVIAG KAl paBnudaTwy TToU £XEI
QTTOKOWIOEI YIa va agloTroinBouv o€ avaloya £pya oTnv KUTTpo Kal To EEWTEPIKO.

1. TomoBétnon Tou BEuaTog! Agenda setting

2. ATTAG kai SIEICOUTIKA unvuuaTa, Baciouéva o€ TTPOTEPAIOTNTEG

3. 2UVEXEIG KAl OUVEKTIKEG OPAOTNPIOTNTEG, UTTOOTNPICOUEVEG OTTO €va [ pageio
TUTTOU peE Keipeva pe dNUOCIoypaPIKr) YAWOOO KI OXI KEILEVA UE TEXVIKNG
QUOEWG AETTTOUEPEIES TTOU APOPOUV ECWTEPIKA KABE £pyo.

4. BéATioTn aglotroinon Twv dI1aBE0Ipwy TTOpWV yia TTPOBoAR

YT1rooTtrpign TNG TTPoBOAAG pe didAoyo, diaoUAsuan, dIKTUWON

6. [1pOKANON evOIAPEPOVTOG KAl OIKEIOTTOINGN TOU £PYOU ATTO TNV KOIVWVid

b
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Save Food. Waste less.
Téppa ot omatdAn tpodipwy!

MapapThipara:
Mapdptnua 1: Katdhoyog dpacTnpIoTATWY
Aiktowon, Metagopd Nvwoewv Kal AvaTrapaywyrg aTTOTEAEOUATWY EKOTPATEIOG

FOODprint oTnv KuTrpo kai Tnv Eupwtrn.
Apyeio D.2. Networking and Users of the Replication Plan (excel file)

MapdapTtnua 2: NMapouaciacn EAANVIKG

MapdpTtnua 3: Mapouaciaon AyyAIk&

Apdoeig FOODprint — @wToypa@Ikd UAIKS
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NETWORKING - TRANSFER OF KNOWLEDGE AND REPLICATION

Discussions organized in Cyprus (19)

Project name/ company Organizer Country Date of meeting Stakeholders Contact
Food delivery https://www.foody.com.
FOODY (Food Delivery platform) DIAS Cyprus 2/25/2021|services cy/
Researchers on https://www.frederick.ac.
University of Frederick - Department the topic of food |cy/en/research/frederick-
of Environment research PSC Cyprus 4/9/2021 |waste research-center
https:
Producers and //amalthiatradinglimassol.
Amalthia Trading OEB Cyprus 4/14/2021|Supermarkets com/
Cyprus Pedagogical Institute
(Conducting courses on food waste Educators, Primary
within the school unit and Secondary https://mepaa.moec.gov.
January - March 2022) PSC Cyprus 1/3/2022 |schools cy/index.php/el/
Cyprus Pedagogical Institute
(Conducting courses on food waste Educators, Primary
within the school unit and Secondary https://mepaa.moec.gov.
January - March 2023) PSC Cyprus 1/12/2023|schools cv/index.php/el/
Educators,
Grant Thornton Cyprus (Compost Households, Website: https://www.
workshop) PSC Cyprus 6/6/2022|businesses grantthornton.com.cy/
Online presentation to Local Local authorities,
Authorities PSC Cyprus 6/24/2022|general public https://ucm.org.cy/en/
Educators,
Grant Thornton Cyprus (Foodwaste Households, Website: https://www.
presentation) PSC Sustainability Consultants Ltd Cyprus 4/7/2022 |businesses grantthornton.com.cy/
Grant Thornton Cyprus (Smart Educators,
cooking for healthy meals and Households, Website: https://www.
reduced food waste) PSC Sustainability Consultants Ltd Cyprus 10/18/2022 | businesses grantthornton.com.cy/
In the framework of the
Conferende "Circular
Cypriot Farmers' Union OEB Cyprus 10/21/2022 |Farmers Economy and Agriculture



https://mepaa.moec.gov.cy/index.php/el/
https://mepaa.moec.gov.cy/index.php/el/
https://ucm.org.cy/en/

https://www.moa.gov.
cy/moa/environment/envir
onmentnew.
nsf/index_gr/index_gr?

EWWR2022 Seminar DoE Cyprus 11/21/2022 anendacument
Training of Journalists on
Environmental matters Friends of the Earth Cyprus Cyprus 12/2/2022|Journalists
Website:
cypruschefsassociation.
com Email:
Restaurants, info@cypruschefsassociati
Chefs, Vet on comyp
Cyprus Chefs Association OPINION AND ACTION Cyprus 12/12/2022 | providers )
Ministry of Education - Technical
Educational and Vocational Educators, Vet Website: http://www.
Education OPINION AND ACTION Cyprus 12/15/2022 | providers moec.gov.cy/dmteek/
Cyprus Social Innovation ERASMUS Educators, Vet
projects OPINION AND ACTION Cyprus 1/18/2022 | providers https://csicy.com/
Lidl Friends of the Earth Cyprus Cyprus 1/30/2023 | Supermarkets https://www.lidl.com.cy/
OELMEK Teachers Secondary
Education Trade Union OPINION AND ACTION Cyprus 3/16/2023 | Primary education |https://oelmek.com.cy/
Youth Organization Soma Akriton OPINION AND ACTION Cyprus 3/25/2023|Youth https://somaakriton.org/
Online presentation to general General Public
public PSC Sustainability Consultants Ltd Cyprus 07.04.2023[aand journalists Cyprus Media




EUROPEAN NETWORK - TRANSFER OF KNOWLEDGE AND REPLICATION

STUDY VISITS (3)
Project name/ company Country organizer Date of meeting Stakeholders Contact
Social
Stakeholders and
Boroume.gr Greece PSC 3/1/2023 |Food donors BOROUME Greece Boroume.gr
ENAIP ltaly Website: https://www.
lifefoster.eu/ Website: https:
[[climatesmartchefs.eu/theproject/
Barbara Archesso, project manager
for ENAIP NET | barbara.
archesso@enaip.net Emanuela
Life Foster project and Life Climate Supermarkets, Vizzarro. project officer | emanuela.
Smart Chefs Italy PSC 3/3/2023 |restaurants vizzarro@enaip.net
Food & Drink Federation Website:
Food and Drink Conference and Food and Drink https://www.fdf.orq.uk/ Email: press.
Exhibition UK OEB & FoE 29-31/03/2023 |industry Office@fdf.org.uk



https://www.lifefoster.eu/
https://www.lifefoster.eu/
https://www.lifefoster.eu/
https://www.lifefoster.eu/
https://www.lifefoster.eu/
https://www.lifefoster.eu/
https://www.lifefoster.eu/
https://www.lifefoster.eu/
https://www.fdf.org.uk/
https://www.fdf.org.uk/
https://www.fdf.org.uk/

EUROPEAN NETWORK - TRANSFER OF KNOWLEDGE AND REPLICATION

FOODprint Partner

Project name/ company Country Organizer Date of meeting Stakeholders Contact
Italy and Other Life Educators, Vet

Life Foster (LIFE17 GIE/IT/000579) Projects O&A + PSC 7/5/2022 | providers Website: www.lifefoster.eu Email: info@lifefoster.eu
Website: https://www.lifefoster.eu/ Website: https:
//climatesmartchefs.eu/theproject/ Barbara Archesso,
project manager for ENAIP NET | barbara.archesso@enaip.

Life Climate Smart Chefs and Chefs Chefs and net Emanuela Vizzarro, project officer | emanuela.

Association of Cyprus Italy O&A 12/12/2022 | Restaurants vizzarro@enaip.net

Decision Makers, LIFE-IP CEI-Greece |LIFE18 IPE/GR/000013
CEl - Greece Greece O&A 12/19/2022 | academia
Boroume.gr Greece Boroume.gr 3/1/2023 | Supermarkets Website: https://www.boroume.gr/boroume/apotelesmata/

ENAIP NET and Climate Smart Chefs proj

Italy

3/3/2023

Restaurants/ Hotel
Industry

ENAIP Barbara Archesso, project manager for ENAIP
NET | barbara.archesso@enaip.net Emanuela Vizzarro,

project officer | emanuela.vizzarro@enaip.net



http://boroume.gr/
http://boroume.gr/
https://www.boroume.gr/boroume/apotelesmata/
https://www.lifefoster.eu/
https://www.lifefoster.eu/
https://www.lifefoster.eu/

EUROPEAN NETWORKING - TRANSFER OF KNOWLEDGE AND REPLICATION

e-Meetings organized with other LIFE projects across EU

Project name/ company Organizer Country Date of meeting Stakeholders Contact Person we contacted
Life Projects DEBAG, DRYWASTE,
WASTE2BIO, PAYEtheWAYSTE,
LIFE fudning for waste reduction DoE EU 11/26/2020 | Life projects WASTE CONTROL
institutions,
science &
technology
industry, GDO, Email:
consumers, Website: http://www. info@lifefoodwastestandup
LIFE — Food Waste Stand Up OPINION AND ACTION SERVICES Italy 12/3/2020|households lifefoodwastestandup.eu/en .eu
Supermarkets,
Restaurants, Cafesl Riccardo Venturi and
RE-Think Waste Project (LIFE18 GIE/IT/0Q OPINION AND ACTION SERVICES Italy 12/18/2020 | Households Website: https://rethinkwaste.eu/ Michele Giavini
LIFE15 ENV/GR/257Fenia
Food4Feed Project (LIFEL5 Galliou and Paraskevi
ENV/GR/257) OPINION AND ACTION SERVICES Greece 3/10/2021|Hotels Website: https://life-f4f.gr/ Panteli
Email:
Restaurants, Website: https://maradeknelkul. maradeknelkul@nebih.gov.
WASTELess (LIFE15 GIE/HU/001048) OPINION AND ACTION SERVICES Hungary 10/22/2021 | Households hu/en/about-wasteless/ hu
https://www.moa.gov.
Online Webinar “Natura 2000: cy/moa/environment/environmentne
Awareness and Information for w.nsf/index_gr/index_gr?
interested parties”: LIFE IP Physis project EU 3/8/2022 opendocument
Website: climatesmartchefs.eu Graceanne LaCombe
Climate Smart Chefs (LIFE20 GIC/IT/0017| OPINION AND ACTION SERVICES Italy 6/29/2022 | Restaurants, Chefs | Email: life@fondazionebarilla.com almalife@scuolacucina.it
Website: climatesmartchefs.eu
Life Climate Chefs follow up OPINION AND ACTION SERVICES Italy 7/12/2022 |Restaurants, Chefs | Email: life@fondazionebarilla.com
Lara Habi€ (lara.habic@gov.si)
—food waste expert Jasna
Blaj (jasna.blaj@gov.si) —
communication officer
Tadej Volari¢ (tadej.
Educators, Website: www.care4climate.si/en volavic@gov.si) —
LIFE IP CARE4CLIMATE (LIFE17 IPC/SI/00q OPINION AND ACTION SERVICES Slovenia 10/17/2022 | Households Email: life-klima.mop@gov.si communication officer
https://www.moa.gov.
Supermarkets, cy/moa/environment/environmen | chariklia Mavronicola
Restaurants, Cafes, tnew.nsf/index_gr/index_gr? cmavronicola@environment.
LIFE - IP Zero WASTE (-LIFE20 IPE/CY/000| OPINION AND ACTION SERVICES Cyprus 12/9/2022 | Households opendocument moa.gov.cy

CLIMATE SMART CHEFS with Cyprus

Chefs Association

OPINION AND ACTION SERVICES

Cyprus

12/12/2022

Restaurants, Chefs,
Vet providers

Website: cypruschefsassociation.com
Email: info@cypruschefsassociation.
com

Stefani Tillirou
info@cypruschefsassociation.
com



http://www.lifefoodwastestandup.eu/en
http://www.lifefoodwastestandup.eu/en
https://life-f4f.gr/
https://www.moa.gov.cy/moa/environment/environmentnew.nsf/index_gr/index_gr?opendocument
https://www.moa.gov.cy/moa/environment/environmentnew.nsf/index_gr/index_gr?opendocument
https://www.moa.gov.cy/moa/environment/environmentnew.nsf/index_gr/index_gr?opendocument
https://www.moa.gov.cy/moa/environment/environmentnew.nsf/index_gr/index_gr?opendocument

LIFE-IP CEI-Greece (LIFE18
IPE/GR/000013)LIFE - IP Zero WASTE

Supermarkets,
Restaurants, Cafes,

Website: circulargreece.gr

Epwe@iAn MoAitotroUAou e.

(LIFE20 IPE/CY/000011) OPINION AND ACTION SERVICES Greece and Cyprus 12/19/2022 |Households Email: circulargreece@prv.ypeka.gr politopoulou@prv.ypeka.gr
Carl Blondeel carl.
Trotec LIFE F3 | LIFE 19 ENV/BE/000244 blondeel@trotec.be,  Sigrid
Supermarkets, Pauwelyn sigrid.
OPINION AND ACTION SERVICES France and Belgium 1/30/2023 | farmers, industry Website: https://life.trotec.be/ pauwelyn@trotec.be



https://life.trotec.be/

EUROPEAN NETWORK - TRANSFER OF KNOWLEDGE AND REPLICATION

Discussions organized in the EU (15)

Project name/ company Country Organizer Date of meeting Stakeholders Contact |Person we contacted
DIAS 11/26/2020
Households,
Charity Website: https://www. Ntia Chorafa
Boroume Greece OPINION AND ACTION 11/11/2021|organizations boroume.gr info@boroume.gr
Website: climatesmartchefs. |Graceanne LaCombe
FoodPrint team (Cyprus) meets Life eu Email: almalife@scuolacucin
Climate Smart Chefs (ltaly) OPINION AND ACTION SE| Italy 7/12/2022 |Restaurants, Chefs | jife@fondazionebarilla com  la it
David Kat:
Website: www.wasteless. |david@wasteless.
Wasteless The Netherlands OPINION AND ACTION 10/3/2022 |Supermarkets com com
Athanasia
Zero Waste | 2020-1-ES02- Karamerou, Roes
Zero Waste Erasmus+ project Greece OPINION AND ACTION 10/5/2022 | Civll Society KA105-014841 Cooperativa - Zero
Website: climatesmartchefs. |Graceanne LaCombe
eu/ and Website: https: email:
Cyprus Chefs Association — CCA //cypruschefsassociation. almalife@scuolacucin
and Life Climate Smart Chefs - Italy Cyprus and Italy OPINION AND ACTION 12/12/2022|Chefs, Restaurants |com/ a.itand
Mary plati
circulargreece@prv.
ypeka.gr
LIFE-IP CEI-Greece Greece OPINION AND ACTION 12/19/2022 | Supermarkets https://circulargreece.gr/
Greece, Portugal, Italy, ;]/t:gzzringproject
TOURing Project Belgium OPINION AND ACTION 20.01.2023 | Tourism industry https://touringproject.eu/ Lo
https://www.tui.co.
uk/destinations/euro
pe/cyprus/holidays-
Ttui Intercruises team Germany OPINION AND ACTION 16.03.2023 | Hotels and Restauran TUI Cyprus cyprus.html



https://cypruschefsassociation.com/
https://cypruschefsassociation.com/
https://cypruschefsassociation.com/
https://cypruschefsassociation.com/
https://circulargreece.gr/
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[Molol eipaote

Mpoypappa evnUEPWONG Kal eudiodntomoinong tTnG KOIVNG YVWHNG Yid ThV
OTMATAAN TPOWIHWYV Kdl TNV avayKn HEIWONG TNG.

= [1a mpwtn popa otnv Kumpo

Juyxpnuatodoteital: EE, mpoypappa Life, mopol Twv (PopEwY TTOU TO UAOTIOLOUV

MpoumoAoylopog: 1.018.869€
Suvelowopd EE: 54,25% (552.736€)
Alapketa: 32 pnveg | ‘Evapén: 2emtepuBplog 2020 | OAokAnpwon: AmpiAtog 2023
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FOODprint - ETaipiko Zxnpa 45 8 & »sc & &
= EmkepaAng: Ekdotikog Oikog Alag
= Etaipot: Opinion & Action (O&A) - ZUpBouAol Emikolvwviag

Opoomovodia Epyodotwyv Kat Biopunxavwy (OEB)

Parpounas (PSC) - XUpBouAol Biwotpng Avamtuéng

®iAot tng Mg (FoE)- Kumpocg

Tunua NeptBaAiovtog, Ymoupyeio Mewpyiag, Aypotikng Avantuéng & MeptBaAlovtog

= MIKTO TTOAUTIPIOHATIKO ETAIPLKO OXNUA PE TTPOoBacn o€ OAN TNV Kolvwvia.
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[MPpOKANGCEIC KAl OTOXOL

= To mpOBANUaA - oTMATAAn TPOPIHWY

= TEPAOTIEC OLKOVOUIKEG, KOIVWVIKEC Kal TTEPIBAAAOVTIKEC TTPOEKTACELC.

«Elval amapadeKTo To YEYOVOG OTL N TEiva au€avetatl, Tn oTLyun ToU 0 KOOHOC oTmataAd mavw armo 1
OlOEKATOUHUPLO TOVOUC TPOWiPwY KAaBe xpovo» - Avtovio Nkoutepeg #WorldFoodDay

«[leplooodtepa amo 345 ekatoppupla avbpwtol Bpiokovtal EKTEBEIPEVOL 0TO pAopa TN TEivag Aoyw

TNG EMIOITIOTIKAG avac@AAELAC TOU TTOAEHOU HETA TN pwOLKNA €l0BoAN otnv Oukpavia» - AleBvEC
Nopiopatiko Tapeio

= Eupwmaikn ‘Evwon - 90 ekatoppupla tovol Tpo@ipwy/xpovo 140 dioekatoppupla €
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ETTITTTWOEIGC a1TO TNV OTTATAAN

TPOPipWV

OIKOVOMIKEG:

AvaglotroinTeg TpwTeg UAEG
(atTwAgIa TTOPWYV KAl XPNUATWV)
Augnuévo TéAog dlaxeipiong
OpPYAVIKWV atToBARTWYV

— ORI HE G
1/3 TWV TPOPiuWV KATAARYEI OTA
oKouTTidIa
79 ekaToppUpia Eupwitraiol TroAiteg
Jouv KATW a1Té TO 6PIO TG PTWXIAG
16 ekarouuupia Eupwrtraiol TroAiteg
e§apTwVvTal ATTO TNV ETMICITIOTIKNA
BoRBsia

ir

IMatdAn
TPOWiHwWV

MNepiBaAAovTIKEG:

MNapaywyn mepiocoTEPOU Payntou HeyaAUtepn
dacknon og BApoug Tou (pUOIKOU TTEPIBAAAOVTOG
Meiwon yovigotntag e6dgoug

MeyaAutepn xprion vepou yid TIG AVAYKEG TNG
Yewpyia

MeyaAUutepn Xprion OPUKTWY KAUGIHWY OTIG
YEWPYIKEG GpacTNPIOTNTEG

H améppiyn twv TPOQiHwyV TPOKAAEI EKTTOUTIEG
aspiwv tou Beppoknmiou

Meiwon BaAdooiwy Kal ayplwyv MEPIOXWY OIKOTOTIWYV
Alaxeipion amoBARTwY

MoAitioTiKEG:
H kouAtoupa diadpapartilel onUavtiko poAo otnv omatdAn

Tpo@ipwy. Ta améBAnTa TpoYilwy mou mapdyovtdl Katd
TN SIAPKELd KOIVWVIKWY OpacTnpIoTATWY mou oxetifovral
HE TOAITIOTIKEG TPAKTIKEG TAPAMEVEL Hia coBapn
mpOkANnon. Auto cupBaivel emeldn Katd tn SIAPKELd TwWV
TOAITIOTIKWY KAl KOIVWVIKWY EKONAWOEWY, TO paynto
TMPOETOIPAlETAl OE HEYAAEG TTOGOTNTEG, TO OMOI0 TEAIKA OgV
KatavaAwvetal £§ oAoKANpou Kal odnyei o€ av§non twv
TPOWiUwYV TToU amoppintovral.
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2TTATAAN TPOPINWYV TTAYKOOHIWG O& apliOuoug

To 1/3 TwV TTaPAYOUEVWY TTPOIOVTWY TPOPIiLWV A 1,3 OICEKATOUUUPIA TOVOI TPOQILWV aTToOPPITITOVTAI KABE XpOVOo
TTAYKOOHiWG.

MoodTnTa BIOATTOIKOOOUACIUWY
aTTOBAATWY TTOU £TUXE
dlaxEipIoNG o€ LOVADEG ETTECEPYATiIaC
QAOTIKWV atroBARTwyY otnv Kutrpo

. . . 2017 2018 2019
42% TTPOEPXETAI ATTO TIG UTTOAOITTEG

OIKOVOMIKEG OPACTNPIOTNTEG, OTTWG TIG

HOVADEG TTapaywyng f/Kal eTTECEpyaaiag

TPOPiLWV AAAG KOl TOV TOUEQ TWV ECTIATOPIWV

KOl TWV {EVODOXEIWV. 51,19 111,23 132,66
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O1 Tpelg Mo onmataAeg Xwpeg otnyv EE

OAAavoi

I?O)\)\avéicx gival n TTpwTn XWpa oTnv
OTTOTAAN TPOWIUWV UE PEoo Opo 541

KIAG TﬁOﬁinV TOV iﬁévo

BéAyio
To BEAyio gival n deUTEPN KATA oEIpd
XWpPa otV OTTaTAAN TPOYIiHWV JE

345 kiIAa TﬁOﬁinV TOV iﬁévo

Kurpo

I IS KUtrpog €ival n TpiTn KATd O€1pd

. ‘ Xwpa ME TNV uwnAdtePn OTTATAAN
Tpoiywyv. Katd péoco 6po, o KGOt

OUUTTOANITNG Pag, atroppiTrTel 327 KIAG
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‘Epeuva Eurostat

To 2020, to mpwTo £10G TNG Tavonuiag COVID-19, mepimou 127 KIAG TPO@IHWY avd KATOIKO oTmataAndnkav otnv
EE. Ta volkokuplda mapnyayav to 55% twv amopplypatwy Tpo@ipwy, aviimpoowtevoviag 70 KIAG avda Katolko. To
utroAotrro 45% Ntav améBAntTa mou dnploupyndnkav mpog Ta mavw otnv aAucida s@odiacpou Tpogipwy. (Mnyn

Eurostat)

Kumpoc:

Food waste in the EU by main economic sectors, 2020

(kilogrammes per inhabitant)

Manufacture of food
products and beverages

70 kg Households

Primary production

Restaurants and
12 kg Someee
Total

127 kg

9 k Retail and other
g distribution of food

Belgium, Latvia, Malta and Romania: data not available. Czechia, Lithuania, Portugal and Sweden: data are estimated.

Cyprus: definition differs (see metadata). As a result, the EU aggregates are estimated. ec.europa.eu/eurostati

155,000 tovol amoBAnta tpoipwy (2017) | EKTIHWHEVN aTTWAELQ ava KATolKo - 182 KIAd
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2toxo¢ ekotpateiac FOODprint
Meiwon tng omataAng Ttpowipwy twpa! MNwg;

Evnuépwon - Evatobntomoinon - AvaAnyn épaong:
- 500.000 cupToAITEG pag va evnpepwOoUV yla Tn oTATdAn TPO@iHwWY

- 100.000 evoiapepopevol @opeic va aAAdouv cUPTIEPLPOPA (ETTIXELPNOELG,
ETMAYYEAPATIEC, opyavwpéva cUVoAQ)

- 10% peiwon mapayopevwy amoBANTwWY Ao TN OTATAAN TPOPIHWY ATO TIC
OHAOEC OTOXOUG (T.X. EMIXEIPNOELG, KATAVAAWTES, TOTIKEG APXEC)

- 1000 matdida va evnuepwBoUyV yia Tn oTmataAn Tpo@ipwy 275 emayyeApatieg kat
(POLTNTEG OTOV TOPEA £0Tiaong Kal PltAogeviag va ekmaldeutouv

- 5.000 emixelpnoelg eotiaong Kat pltAoeviag va evnuepwbouv

- 15% peiwon anwAglag TpoPipwy otny aAucida mapaywyng - eme€epyaoiag-
Tpoodoaciac
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T eival To Zxe010 Metagopag Nvwong Kat Avamapaywyng
= AmeuBuvetal o€ Eva €upu OIKTUO PopEwY otnv Kumpo kat tnv Eupwmaikn ‘Evwon

= [eptAapBavet:

= TIg KUPLEG TEXVIKEG TTOU XPNOLIPOTIOINONKaAyv yld TNV EKTOVNON TNG OTPATNYIKNG EMIKOVWVIAC
= Ta pnvupata mou €Xouv Tapaxdei

= Ta epyal&ia yla tnv UAomoinon tng EKOTPATEIAC

= TIC YVWOELG TTOU aToKTNOnKayv péoa amo tig dpactnPLOTNTEC:

A2 Mapping of the current situation

A3 Development of Communication Plan

B1 Development of Collaboration Network for Social Food Donation

B2 Workshops/ Consultations with stakeholders

B3 Development of project material delivering knowledge on food waste prevention to key stakeholders
D1 Public awareness campaign and dissemination of results

D2 Networking

= 2TOXOC €ival n 61adoon Kal avamapaywyn Twy amoTEAECHATWY TOU €PYOU



N'Vwoelg Tou amoKktnOnkav - kT

1N Naykunpia Nocotikn €peuva (NoéuBplog - AskéuBplog 2020) - ZuvABEeleC ayopdc Kat Slaxeiplong
Tpo@ipwy og Kumplakd volkokuptd

To 73% TwV VOIKOKUPLWY ayopdlel TTEPIOCOTEPEC ATIO TIC ATTAPAITNTEG TTOCOTNTES TPOPIHWY

To 85% twVv VolKoKUpLwY ONAWVEL OTL OTav €TolPAlel N TApPaAyyEAVEL AynTo UTTAPXOUV TTEPLoCEUATA

To PHECO VOLKOKUPLO TTETAEL 0TA oKouTidla 23% Twv eBdopadlaiwy Tou ayopwy € TPO@IUA, Aaxavikd Kat
ppouta

‘Otav meTAve paynto Kat Tpo@lua ota okoutidla ol TAEioTol Viwbouv TUYeLC (56%) Kal 0TI omataAncav ta
xpApata toug adtka (46%).

To aioBnpa otL n mpa&n autn Kavel {nuia oto mepBAAAov sivat Atyotepo dtaxuto (30%).

2N Naykunpia Mocotikn épguva (Mdloc 2022) - Ta TEPLOCOTEPA VOIKOKUPLA ayopdlouv peYaAUTEPEC
TOCOTNTEC payntou. lNati;

= 43% TPOTIPOUV VA £XOUV TTEPIOCOTEPEC TTOCOTNTEC MATIWE Kal cUPBEL KATL

= 34% ViwBouV Mo acPAAng OTav £XOUV TTEPLOCOTEPO PAYNTO OTIITL

= 33% B€A0OUV va sival TposToIPACHEVOL OTav €pOouV PIAOEEVOUPEVOL OTO OTIITL.

= 61% MPOoETOIPAlOUV TTEPICCOTEPO PAYNTO ATO OTL Xpelaletal OTav £Xouv PIAOEEVOUEVOUC.
= Qpouta Kal Aaxavika ivat ta Kupla okouTidla o€ VOIKOKUpLd
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‘Epeuva o€ emxelpnoelg PlAofeviag, eotiaong, tpowodoaciag (01/ - 02/2022)

[vwon Kat avtiAnyn Tng avaykng yla olaxeipton tng omatdAng tpo@ipwy

2020 2021
To 82% TwV EMXEIPACEWY ATMAVTINCE CWOTA To 90% TwV EMXEIPACEWY ATAVINCE CWOTA
00OV a@opd Ta opyavika améBAnta 000V agopd Ta opyavika améBAnta

Opyavika amoBAnta eival ta amdéBAnta m.x. KAadspata, meploocevpata
TPOYPWYV, TPOWIHWY TTOU UTTOpoUV va dagopolwbouv amd {wvtavoug
0OPYAVIOHOUG/ HIKPOOPYAVICHOUC OE CUYKEKPIPEVEC CUVONKEG XWPIC va
TTPOKAAEGOUY omoladnmote pumavon n HoAuvon

To 76% Twv EMXEIPACEWY ATMAVTINOCE GWOTA Yid To 87% TwV EMXEIPACEWY AMAVINCGE CWOTA
TNV KOUTTOOTOTOoINoN Yld TNV KOPmoctonoinon

H kopmootomoinon cival pla @uolkn oladikacia n omoia
HETATPETEL TA OPYAVIKA UALKA 0E £0AQPOBEATIWTIKO



Take away/Delivery/Dine in

To TT0000TO TWV ETTIXEIPNCEWYV TTOU
TTPOOCPEPOUYV take away Kal delivery
£XEl augnBei yia Tnv TrEPiodo 2021.
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Brunch

Meonueplavo

AgitTvo

Take away
Delivery
Dine in

Take away
Delivery
Dine in

Take away
Delivery
Dine in

Take away
Delivery

Dine in

52%
18%
100%




Alayegipion @aynTou atro TIG ETTIXEIPNOEIG, TTOU OEV

2020

2021
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KOTOVOAWONKE a1rd TOV TTEAATN

47%

Aev divetal mMOTE To Paynto

TTOU MEPICOEYE OTOV MEAATN

%
0%
Aev Sivetal Mot 10 Paynto

TTOU MTEPICOEWYE OTOV MEAATN

20N
—

30%

Aev Sivetal mMOTE TO PAynTto o€

take away povo €av to {ntnoel

0 MeAATNG

63%

Aev divetal mMOTE To Paynto o€ take

away Hovo £dv 1o {NTNOoEL 0 MEAATNG

£

6%

Mpoteivel otov meAdtn to

makEto take away

37%

Mpoteivel otov meAdTn to

makETo take away



Xtpatnylkn Emkoivwyviag

TnAsopaon

- TV spots
- EWdIKa TnAcoTTIKA TTpOYpAppatTa
- ®Whoevieg

Padiopwvo

- Padlopwvika pnvupata
- PadopwVvikég oulntNoELg
- Radio Live Links

Aladiktuo - lototomol

- lotooeAida Evnpépwong
- YmoAoylotng ZmatdAng
- MAatoppa Zuvepyaoiag

LIFE1? GIE/CY/001166

Social Media

- Facebook
- Twitter

- Instagram
- Youtube

‘Evtumna

- EvnuepwTIKO Yla TOUC KATAVAAWTEC
- ElOkO pe odnyieg kat Kopmootomoinon

[MPOTAOCELC YIA EMKOIVWVIAKES EPAPHOYEC Kal AUCELC OE OPAOEG -
OTOXO

- 00nyog KaAwv Mpaktikwy yla Emxelpnoelg

- 00nyo¢ yla amAd BApata Kat KoPtmootomoinon
- 00nyocg Npacivwy Ayopwv

- Exkmaidsutika pabnpata yia VEoug - GXoAsia

- Twvia yua dnpoocloypaPoug
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H mapaywyn twv tnAcomtikwy oot FOODprint w¢ «PEAETN TEPUTTWONG>
= Baoclopéva otig mpotepatotnteg: Nolkokupld, Eotiatopla, YmepayopeEg
= Alelodutiko motto tng ekotparteiac: Eival kpipa! Eival kpipa!

TV SPOT 1 - Epeig Kal 0 ... EXEIANIOUEVOG OKOUTTIOOTEVEKEG nag https://youtu.be/rFx5QRk Peg



https://youtu.be/rFx5QRk_Peg

‘0 LIFE19 GIE/CY/001166

TV SPOT 2 - O Tafepvidapng Kai ol TTEAATEG https://youtu.be/7JUUYdwfICs



https://youtu.be/7JUUYdwflCs
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TTV SPOT 3 - Naue yia pwvia, dev gipaote ywvia! https://youtu.be/d59cHIVfMwo



https://youtu.be/d59cHJVfMwo
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[MpotepaloTnNTEC KAl OPHdOEC - OTOXOl

H mpoBAsywn yia Sle€aywyn OEIPAC EPEUVWV KOLVAG YVWHNG KAl O EEEIOIKEUPEVNC OTO XWPO TWV ETIXEIPNCEWY,
amodeixbnke Kaiplag onpaciac yia va Kaboplotouv ta KEVIPIKA Pnvupatd Tng EKOTPATEIaC.

AUTEG Ol €PEUVEG NTAV £TMONG ATAPAITNTES YIa va emavaBeBalwoouv TIC OPAdEC - OTOXO TNG EKOTPATELAC, OTIC

omoieg Ba Empeme akoAoUBWC va EMKEVIPWOEL.

Opadeg otoxol

>
>
>

EupU KolvO: KatavaAwTEG, VOIKOKUPLA

Emxelpiosic & emayyeApatieg otn @Aofevia kat Tnv eotiaon
NEa yevid (véa {euydpla, pabnteg/ goltnTeg, eKTaldEUOHEVOL
ETTAYYEAUATIEQ)

EvOlapepopevol (popeig, opyavwoelg, TOTILKI autodloiknon
Anpoolog topEag, gopeic xapa&ng moAtikng (Kumpog & EE)
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Agitoupyia Npaweiou Tumou - Press Office

JTPATNYIKEG EMIKOLVWVIAC - KOolvwvia: eualodnoieg, otepedtuna, Babuog wplpotntag, ETolpotnta yia

mpoodo, evOAppuvon KoK

Keipeva pe dnpooloypa@ikn Eme€epyacia: amo@uyn OTEPEOTUTING, «EEPNG> YAWOOdAC,

TUTTOTTIOINHEVWY EKPPACEWY, EBIHOTUTIIKWY TTPWTOKOAAWY KOK

>

vV V. V

2UoTNHAtIkn TPoBoAnR TANPOWopPLWY

Avadelén tTwyv 0pactnNPLOTNTWY TNG EKOTPATELAC

Kivntomoinon evOla@EPOPEVWY (POPEWV

AneuBeiag mpooEyylon Kowvou - Infopoints and Radio Live Links



BEAtiotn alomoinon Twv HECWY -
OTPATNYIKI TWV HECWYV

= 210 OLagpOopPOTIOIOUHEVO TTEPIBAAAOV TNG

ETKOLVWVIAG, oTpoyn otnv OladIKTUAKN TTPoBoAN.

‘OAa - TANPOYOPIEC, ELIKOVEG, BIVTED - OTO KLvNTO
TNAEPwVvo!

= AleioOuon PHEOW OLAOIKTUAKWY EVNHEPWTIKWY
oeAidwv (AIAZ - SIGMALive)

= TnAeopaon

= Padiogpwvo

LIFE1? GIE/CY/001166
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Avamtuén meplEXOUEVOU OpacTNPIOTNTWY

2KOTIOC N euailcdntomoinon pe:

0 Kivntomoinon Kat avaAnyn 6pdaong

= Anpoocto 0laAoyo yia tnv Blwolyn avantuén

= JUu{NTNOELC YA TNV KUKALKN OlKOVOpia - Slaxelplon amopplUpATwy

= [lpostolpacia tng KOWVAG YVWHNG Yla TNV HEYAAn aAAayn mou £pxetat!
0 Aev apkel To pAvVUpPd - yild va ePTEOWOEL.

= Kowvwvikn {Upwon, dtaBouAsguon, avamtuén emagpng Kat OlaAoyou.

‘Exoupe E00cwel MOAU Aiya ot gifts apioeg, dwpdaKla Kal ...METAPEVA AEQPTA

‘OAeg ol dpaotnplotnteg FOODprint umootnpixOnkav EMKOIVWVIAKA PE AVAKOIVWOELG, pemoptal,
plAofevieg, avaptnoelg ota social media
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XELPOTLUOTAE ATOTEAEGUUTA YLO TOVS EVOLUPEPOUEVOVS

www.foodprintcy.eu/el/apotelesmata/

‘EpEUVEC

= Xaproypagnon

= AlaBouAeuoelg

= 00nyoc KaAwyv MNMpakTIKwV yla MXEIPNOELS
= EvNuEPWTIKO UAIKO

= EKTatdeuTtiko UAIKO

= [MAatgpopua Zuvepyaoiag

= YmOAOYIOTAC ZTATtAAng

= [wvia dnpocloypapwyv

= 00nyoc yla MNMpaoctveg ZupBaocelg


https://www.foodprintcy.eu/el/apotelesmata/
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Owelomoinon ™S TPocnaOELOC Ao TNV KOVOVIW,
®opeic TNC aAAayi ¢ - TTOANATTAQCIOOTEC TNG

= Emixeipniocic — OEB: Exktraideuoeig, aciotroinon Odnyou KaAwv MNpakTikwy, tpooAn TNg
EKOTPATEIAC.

= NEa yevid: EKTTaideuovTag Toug eKTTaIOEUTIKOUG ANUOTIKOU Kal [upvaaciou, TEXVIKEC 2XO0AEC Kal
MIEEK.

= 2 UMUETOXN ETTAYYEALATIKWY 2UVOEOUWY - [T ZUvdeauog Apxipayeipwy Kutrpou
= AlaBouAeuon pe Tnv Totrikr) Autodioiknon

= EmRpapeuon kaAou TTapadeiypartoc - Bpaeia OEB 2021 kai 2022

= EupwTtraikog xwpog: AIKTUwan, avTaAAayEG ko Study Visits

H ekoTpaTteia FOODprint AtTOTEAECE TOV TTPOAYYEAO Yia TNV UAOTTOINON TS EBVIKAGC ZTpaTnyIKAG TNS
KUtrpou: LIFE - IP Zero WASTE - ‘ECUTTVN TTapaKOAOUBNGN KOl ATTOTEAECUATIKI LEIWON TWV ATTORBARTWYV

oTnv Kutrpo



FOOD
PRINT ..

e LIFE1? GIE/CY/001166

2YNOWH - NPOKAHZEIZ
H amoteAeopatikotnTa TN EKOTPATEIAG

(a) Mpwtn ekoTpateia Katd tng Peiwon tng omataAng Tpo@ipwy - (agenda
setting)

(B) Méya {ntnua n diapoppwon baseline - ‘Epguveg mediou Kat opadEG-GTOXOU
yla va katavonBei n ugplotapevn kataotaon - (baseline)

(Y) To pnvupa: Eudlakplteg aAAd Kat AlyOTEPO EUOIAKPITEG KOIVWVIKEG Kal
TEPIBAAAOVTIKEG ETITTWOELC

(6) AAUGLOWTEG OpacTNPLOTNTES, CUCTNHATIKA TTPOBOAN, KIvnTOToinon TG
Kolvwviag

(€) H ocupmepipopd twv KATavaAwtwy HETAAAAXONKE €attiag ampoBAETTwY
eEWYEVWY TTapayoviwy: n mavonpia, peyaio Kupa akpiBelag e€attiag tou
TANBwpLopoU
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FOODprint project is co-funded. by the LIFE
Programme of the European Union

Euyaplotoupe!
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@ foodprintcy.eu
y o @foodprintcy
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....... oin Programme of the European Union
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Who we are

An information and awareness programme on food waste and the need to reduce
it.

= For the first time in Cyprus

Co-funded: EU, Life programme, resources of the implementing organisations
Budget: 1.018.869€

EU contribution: 54,25% (552.736€)

Duration: 32 months | Start: September 2020 | Completion: April 2023
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FOODprint - Company Shape 4§

2

= Leader: Dias Publishing House

= Partners: Opinion & Action (O&A) - Communication Consultants.
Federation of Employers and Industrialists (OEB)
Parpounas (PSC) - Sustainable Development Consultants
Friends of the Earth (FoE) - Cyprus

Department of the Environment, Ministry of Agriculture, Rural Development & Rural
Development Environment

0 Mixed multi-profit partnership with access to the whole community.
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Challenges and objectives

= The problem - food waste

= Huge economic, social and environmental implications.

“It is unacceptable that hunger is increasing, at a time when the world wastes over 1 billion tonnes of
food every year" - Antonio Guterres #WorldFoodDay

“More than 345 million people are exposed to the spectre of hunger due to food insecurity in the war
after the Russian invasion of Ukraine” - International Monetary Fund

= European Union - 90 million tonnes of food/year €140 billion
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The impact of food waste

Financial:

Unused raw materials (loss of resources
and money)

Increased organic waste management
fee

Food
waste

Social:

1/3 of food ends up in the trash
79 million European citizens live below
the poverty line

16 million European citizens depend on
food aid

Environmental:

Producing more food more exercise in weight of
the natural environment

Reduction of soil fertility

Greater use of water for the needs of agriculture
Greater use of fossil fuels in agricultural activities
Food waste causes greenhouse gas emissions
Reduction of marine and wildlife habitat areas
Waste management

Cultural:

Culture plays an important role in food waste. Food
waste generated during social activities related to
cultural practices remains a serious challenge. This
is because during cultural and social events, food is
prepared in large quantities, which is ultimately
not fully consumed and leads to an increase in food
waste.
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Global food waste in numbers

One third of food products produced, or 1.3 billion tonnes of food is wasted every year worldwide.

Amount of biodegradable waste received
management in processing plants
municipal waste in Cyprus

2017 2018 2019
000's  000's of 000's of

42% comes from other economic activities, such
as food production and/or processing plants and tonnes tonnes  tonnes
the restaurant and hotel sector.

51,19 111,23 132,66
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The three most wasteful countries in
the EU Netherlands

The Netherlands leads the world in
food waste with an average of 541
kg of food waste per year

Belgium

Belgium is second in food waste with
345 kg of food wasted per year

]
Cyprus
I Cyprus is the third most food-wasting
. ‘ country in the world. On average,

each of our fellow citizens throws
away 327 kilos of food per year.
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Eurostat survey

In 2020, the first year of the COVID-19 pandemic, around 127 kg of food per capita was wasted in the EU.
Households produced 55% of food waste, accounting for 70 kg per capita. The remaining 45% was waste generated
up the food supply chain. (Source Eurostat)

Food waste in the EU by main economic sectors, 2020

(kilogrammes per inhabitant)

32 |~y Manufacture of food
4. W0 products and beverages

70 kg Households

\ Primary production

Rest. ts and
12 kg food services

Total
1 27 k 9 k Retail and other
g g distribution of food
Belgium, Latvia, Malta and Romania: data not available. Czechia, Lithuania, Portugal and Sweden: data are estimated. . < ¥
Cyprus: definition differs (see metadata). As a result, the EU aggregates are estimated. ec.europa.eu/eurostati

Cyprus: 155,000 tonnes of food waste (2020) | Estimated loss per capita - 160 kg



FOOD
PRINT ..

e LIFE1? GIE/CY/001166

FOODprint campaign objective

Reduce food waste now! How?

Information - Awareness - Action:
- 500,000 of our fellow citizens to be informed about food waste

- 100,000 stakeholders to change their behaviour (businesses, professionals,
organised groups)

- 10% reduction in waste generated from food waste by target groups (e.g.
businesses, consumers, local authorities)

- 1000 children to be informed about food waste 275 professionals and students
in the catering and hospitality sector to be trained

- 5.000 catering and hospitality businesses to be informed

- 15% reduction in food loss in the production-processing-feeding chain
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Networking and Transfer of Knowledge Plan
= |t is addressed to a wide network of stakeholders in Cyprus and the European Union

= [ncludes:

= The main techniques used to develop the communication strategy
= The messages that have been produced

= The tools to implement the campaign

= The knowledge gained through the activities:

A2 Mapping of the current situation

A3 Development of Communication Plan

B1 Development of Collaboration Network for Social Food Donation

B2 Workshops/ Consultations with stakeholders

B3 Development of project material delivering knowledge on food waste prevention to key stakeholders
D1 Public awareness campaign and dissemination of results

D2 Networking

= The aim is to disseminate and reproduce the results of the project
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1st Pancyprian Quantitative Survey (November - December 2020) - Food purchasing and management
habits in Cypriot households

73% of households buy more than the necessary quantities of food

85% of households say there are leftovers when preparing or ordering food

The average household throws away 23% of its weekly food, vegetable and fruit purchases

When throwing food and groceries in the trash, most people feel guilty (56%) and that they have wasted
their money unnecessarily (46%).

The feeling that this action is damaging to the environment is less widespread (30%).

2nd Pancyprian Quantitative Survey (May 2022) - Most households buy larger quantities of food. Why?

= 43% prefer to have more quantities in case something happens
= 34% feel safer when they have more food at home

= 33% want to be prepared when guests come home.

= 61% prepare more food than necessary when they have guests.
= Fruit and vegetables are the main litter in households
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Hospitality, catering and catering services survey (01/ - 02/2022)

Knowledge and understanding of the need to manage food waste

2020 2021
82% of businesses answered correctly 90% of businesses answered correctly
regarding organic waste regarding organic waste

Organic wastes are wastes e.g. prunings, leftover food, food leftovers
that can be assimilated by living organisms/micro-organisms under
specific conditions without causing any pollution or contamination

76% of businesses answered correctly about 87% of businesses answered correctly about
composting composting

Composting is a natural process that converts organic
materials into a soil amendment



Take away/Delivery/Dine in

The percentage of businesses offering
takeaway and delivery has increased for
the period 2021.
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Breakfast

Brunch

Dinner

take away
Delivery
Dine in

take away
Delivery
Dine in

take away
Delivery

Dine in

take away

Delivery

Dine in

52%
18%
100%
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Management of food from businesses, not consumed by
the customer

2020 47% 30% 6%

Leftover food is never given to Food is never given in Suggests the take away
the customer takeaway unless the customer package to the customer
requests it
0% 63% 37%
2021 0 0
Leftover food is never given to Food is never given in takeaway unless Suggests the take away

the customer the customer requests it package to the customer



Communication Strategy

Television

- TV spots
- Special TV programmes
- Hosting

Radio

- Radio messages
- Radio debates
- Radio Live Links

Internet - Websites

- Information website
- Waste calculator
- Cooperation Platform

LIFE1? GIE/CY/001166

Social media

Facebook
Twitter
Instagram
Youtube

Forms

- Information for consumers
- Special with instructions and composting

Suggestions for communication applications and solutions in
target groups - target

- Good Practice Guide for Business

- Guide to simple steps and composting

- Green Buying Guide

- Educational courses for young people - schools
- Corner for journalists
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The production of FOODprint TV spots as a “case study”
= Based on priorities: Households, Restaurants, Supermarkets
= The campaign’s pervasive motto: It's a shame! It's a shame!
TV SPOT 1 - Us and our overflowing garbage can https://youtu.be/rFx5QRk Peg



https://youtu.be/rFx5QRk_Peg
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TV SPOT 2 - The innkeeper and the customers https://youtu.be/7JUUYdwfICs



https://youtu.be/7JUUYdwflCs
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TTV SPOT 3 - Let's go shopping, we are not shopping! https://youtu.be/d59cHJVfMwo



https://youtu.be/d59cHJVfMwo
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Priorities and groups - targets

The provision to conduct a series of public opinion surveys, and more specifically in the business sector, proved

crucial in defining the central messages of the campaign.

These surveys were also necessary to reconfirm the target groups on which the campaign should subsequently

focus.

Target groups

>
>
>

Wide audience: consumers, households

Businesses & professionals in hospitality and catering

New generation (new couples, students, trainees, students, trai
professionals)

Stakeholders, organisations, local government
Public sector, policy makers (Cyprus & EU)
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Operation of the Press Office - Press Office

Communication strategies - society: sensitivities, stereotypes, degree of maturity, readiness for

progress, encouragement, etc.

Journalistically edited texts: avoiding stereotypical, "dry” language, standard expressions,

etiquette protocols, etc.

>

vV V. V

Systematic display of information

Promotion of the campaign activities

Stakeholder mobilisation

Direct audience outreach - Infopoints and Radio Live Links
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Optimal use of media - media strategy

= |n the diversifying communication environment, a
shift to online promotion. Everything - information,
images, videos - on the mobile phone!

= Penetration through online news sites (DIAS -
SIGMALlive)

= Television
= Radio
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Development of activity content

The aim is to raise awareness by:

[

O

All FOODprint activities were complimented with announcements, reports, hosting, social media

Mobilisation and action

Public dialogue on sustainable development

Discussions on the circular economy - waste management
Preparing public opinion for the great change that is coming!
The message is not enough - it has to be embedded.

Social fermentation, consultation, contact and dialogue.

We have spent very little on gift posters, gifts and wasted money

posts



Tangible results for stakeholders

www.foodprintcy.eu/el/apotelesmata/

Research

Mapping

Consultations

Good Practice Guide for businesses
Information material

Educational material

Cooperation Platform

Waste calculator

Journalists' Corner

Guide to Green Contracts

FOOD
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https://www.foodprintcy.eu/el/apotelesmata/
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Society’s engagement

Agents of change - multipliers of change

= Businesses - OEB: Training, use of the Good Practice Guide, promotion of the campaign.

= New generation: Training primary and secondary school teachers, technical schools and technical colleges.
= Participation of professional associations - e.g. Cyprus Association of Chefs

» Consultation with Local Government

= Rewarding good example - 2021 and 2022 CEC Awards

= European area: networking, exchanges and Study Visits

The FOODprint campaign was the precursor for the implementation of the Cyprus National Strategy LIFE - IP
Zero WASTE - Smart monitoring and effective waste reduction in Cyprus
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SUMMARY - CHALLENGES
The effectiveness of the campaign

(a) First campaign against food waste reduction - (Agenda setting)

(b) Definition of the base baseline - Field surveys and target groups to
understand the current situation

(c) The message: Less visible on social and environmental impacts
(d) Chain activities, systematic outreach, community mobilisation

(e) Consumer behaviour has been altered by unforeseen external factors: the
pandemic, a big wave of inflation-induced price inflation




FOODprint project is co-funded. by the LIFE K
Programme of the European Union
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